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Lodging

Occupancy (%) Trends: Yr/Yr
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» Louisiana’s occupancy increased 9.5% over December 2019.
» Louisiana’s occupancy is up 39.6% year-to-date (Jan-Dec 2021).
» For 2021, average occupancy is 58.5% year-to-date.

» Trends show that Louisiana’s averages 61% occupancy annually.
(Source: STR)
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ADR ($) Trends: Yr/Yr
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» Louisiana’s average daily rates (ADR) was up 22.7% over December 2019.
« ADR year-to-date (Jan-Dec 2021) increased 51.2% for 2021.
* Room revenue generated from sale of rooms (RevPAR) increased 44.1% year-to-date.



shaort-Term Lodging

Short-Term Lodging Occupancy (%) Trends
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Louisiana’s short-term lodging occupancy increased 28% over December 2019.

Short-term occupancy year-to-date (Jan-Dec) is up 43.9% for 2021.
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Short-Term Lodging ADR ($) Trends
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» Louisiana’s short-term lodging ADR increased 20% over December 2019.
» Short-term ADR year-to-date (Jan-Dec) is up 22.6% for 2021.
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Louisiana Tourism Jobs

(Seasonally adjusted)

Louisiana Tourism Jobs (in thousands)
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* Louisiana’s leisure & hospitality industry supported 208,400 jobs in December with an 8% increase since January.
* Louisiana leisure & hospitality employment ended 2021 with a 7% increase year over year but still down 12.6% over 2019.

(Source: BLS; December data is preliminary)
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Louisiana Gaming Revenue

Gaming Revenue
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W 2019 $236,839,975 @ $253,345,460 $307,178,184 $251,379,721 $272,199,139 $254,058,963 = $252,239,498 $269,787,782 $231,411,629 = $235,445,130 @ $256,173,727 = $263,598,250
W 2020 $248,049,273  $267,388,702  $129,168,066 S- $94,266,481 | $225,035,105 = $240,288,867 @ $202,063,436 = $180,490,978 @ $206,884,750 @ $204,724,140 @ $216,373,269
2021 $235,812,820 $204,674,105 = $309,747,398 = $320,543,027 = $305,898,831 = $294,951,445 @ $295,934,797 = $214,822,754 | $214,873,177 @ $266,995,788 @ $255,893,920 @ $289,066,960

« Louisiana’s gaming revenue increased 33.6% with a gain of nearly $73 million over last December.
» Total gaming revenue increase by 4.1% over 2019.
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Website Sessions (Visits) Yr/Yr
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* Website visits increased 164% year over year and increased 119% over 2019.

(# of visits (sessions) include desktop, tablet, and mobile)

« Campaign traffic is up 496% year over year

Bayou Krewe

* 1,896 total sign-ups in 2021

» 245,601 lifetime total Instagram images tagged with
#OnlyLouisiana
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QUISIANA
Louisiana and U.5. Economic Impact

Louisiana’s travel spending generated $1.1 billion in November 2021, with an increase of 3% over November 2019. (Tourism
Economics)

Louisiana’s economic impact shows a total loss of $698 million in federal, state, & local tax revenue since January 2020.
(Tourism Economics)

The United States is leading the world in the global recovery of the travel and tourism sector, with this year and next year’s
projected industry growth (up 35.6%) and job growth to exceed even pre-pandemic levels. (WTTC)

Roughly one in six of all 11 million job openings in the U.S. are in Leisure & Hospitality industry alone. (USTA)

Nearly 80% of American travelers have trips currently planned in 2022. (Destination Analysts)

Americans are commonly interested in enjoying scenic beauty, warm weather outdoor activities, road trips, dining in regional
restaurants, visiting historical sites and enjoying street food during their travels. (Destination Analysts)

25% of American Travelers still say the pandemic no longer impacts their travel decisions. (Longwoods International)

One out of four travelers indicate that their financial situation or the cost of transportation would greatly impact their
decision to travel in the next six months. (Longwoods International)

Travel booking has risen at least 11% over 2019, and hotel bookings have increased almost 50%. (AAA)
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Louisiana Successes

« “Wanderlust” awarded Louisiana Lieutenant Governor Billy Nungesser and the “Louisiana Sunshine Plan” a

bronze award at the 2021 Wanderlust Travel Awards ceremony. LOT has been named by a British travel
magazine as one of the world’s best campaigns responses to the pandemic.

New Orleans was voted 4t in the Top 25 U.S. Popular Destinations by TripAdvisor Travelers’ Choice, 2021
Covington was voted 3 in the South’s Best Cities by Southern Living, 2021
Baton Rouge was voted No. 1 in the South’s Best Cities on the Rise by Southern Living, 2021

The National WWII Museum was voted New Orleans’s top-rated U.S. Tourist Attraction by TripAdvisor
Travelers’ Choice, 2021

Both from New Orleans, GW Fins was voted 7t and Commander’s Palace was voted 20t in the Top 25 U.S. Best
Fine Dining Restaurants by TripAdvisor Travelers’ Choice, 2021

The Bad Broads Tour of New Orleans was voted 215t out of 25 and New Orleans French Quarter and Garden
District Bike Tour was voted 24th out of 25 in Top Overall Experiences by TripAdvisor Travelers’ Choice, 2021

New Orleans Architecture Tours was voted 9% out of 11 in the South’s Best Walking Tours by Southern Living,
2021

Levee Baking Co. in New Orleans was voted 4th out of 11 in the South’s Best Bakeries by Southern Living,
2021

Louisiana is nationally ranked 3™ behind Arkansas and California in rice production.



