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1. Name of Cultural District: 

Baton Rouge Arts & Entertainment Cultural District

2. Contact Information for person completing this report on behalf of the local governing authority, 
in case further clarification is needed: 

Name: - Jake Holinga

Company/Organization: - Downtown Development District of Baton Rouge

City/Town: - Baton Rouge, Louisiana

Email Address: - jholinga@brgov.com

Phone Number: - 225-389-5520

3. List accomplishments during the past year. Information should include marketing efforts; special 
events; organizational meetings; status of renovations; capital projects; infrastructure 
improvements; property values; crime rate; etc. (Use as many lines as needed) 

1. - 2010 was a great time to be in Downtown Baton Rouge, as we marked over 20 years of service to the community. 
Many new developments came to fruition this past year as new one’s were dreamed up. The new Sounds of Summer 
Concert Series began, a number of new restaurants opened, Third Street is now home to a new medical clinic and a 
police storefront space. These public and private projects provide a wider variety of choices and new amenities that 
make downtown a more livable place and give workers, resident and visitors more reasons to visit downtown.

2. - Renovations to the Lucy's Restaurant Third Street Patio2010 also saw the unveiling of Plan Baton Rouge II, the 
economically-based urban design vision and implementation plan for the next phase of development in Downtown Baton 
Rouge. The Downtown Development District developed and adopted a strategic plan preparing the office for the next 20 
years to effectively implement the plan.Plan Baton Rouge II considersthe growth of the Arts & Entertainment 
District/Cultural District an important priority. The Plan calls for a new entertainment/cultural anchor at the north end of 
Thrid Street, and for new incentives to support investment and programming along Third Street that will complement third 
Street's stores and businesses and bring more people downtown during the day, in the evenings, and on the weekends. 
The Plan states that the cityneeds to build on the successes of te Shaw Center for the Arts, the centerpeice of the 
Cultural District, and manage downtown's transformation from a narrow entertainment focus into a broder regional 
destination for the arts, culture, shopping, with continued entertainment, and more local residents.

3. - Downtown continued to see a remarkable investment by the private sector. A $25 million dollar renovation to the 
Hotel King began this past year and will wrap up early 2011. The renovation will transform the old 48,000 square foot 
building to become Hotel Indigo, a 93-room boutique hotel inclusive of a 60-seat bar and restaurant. The new boutique 
hotel will deliver a refreshing and inviting guest experience. Located across the street from the newly renovated Hilton 
Hotel, Hotel Indigo is truly reflective of the local community. It was announced in October that Hampton Inn & Suites will 
soon establish a new $16 million - 137 room location on the corner of Lafayette and Main Streets in Downtown directly 
behind Kress at Third and Main. The hotel will be the third major hotel to be built or renovated on Lafayette Street. Both 
Hotel Indigo and the Hampton Inn & Suites will be within walking distance of the convention center and state government 
complex. As these two hotels come online, downtown’s competitive edge for attracting new conventions increases as we 
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are approaching 1,000 rooms in the downtown area.

4. - Downtown's Mentorship Academy opened its doors in 2010 bringing over 250 students into the Downtown area daily. 
The technology-focused charter high school will enroll a new freshman class in 2011 bringing the school’s total 
enrollment to 500 students. The Downtown high school brings a younger generation downtown that will potentially grow 
to accept downtown as their home for years to come.

5. - The Downtown Development District, Department of Public Works, Keep Baton Rouge Beautiful, and the Downtown 
Business Association collaborated on an Arts & Entertainment District beautification projects. Together, we planned and 
placed 30 large cement pots on corners around Downtown. These 30 pots will enhance the streetscape and are the first 
phase of a beautification plan for the downtown area. They will create a lasting first impression to our visitors and assist 
with the city's future economic development efforts.

6. - Over 60 public events – live music concerts, parades, fairs, festivals and runs- are held each year attracting tens of 
thousands of visitors to stay downtown to shop and dine. In addition to these events, downtown is also home to the 
weekly famer’s market and the monthly art’s market. We will continue to hosting events to ensure downtown is filled with 
energy and excitement pulsing with activity.

7. - Downtown also found continued support from the public sector as projects came to fruition and others were approved 
for funding. The construction of the Police Storefront located in the Third Street and Convention Street parking garage, in 
the Arts & Entertainment District, is underway and should be completed early 2011.

8. - Town Square will soon become the city's primary public gathering space with more than an acre of open green 
space, café seating and a media tower equipped with large format screens and a state-of-the art sound system. The 
Town Square also includes water features to naturally cool the landscape and a bio-retention water system. Through this 
spectacular, multi-million dollar development, the disjointed area along North Boulevard will be transformed into a center 
where the city's cultural and civic amenities will come together for all to enjoy. Through this project Galvez Plaza is being 
redesigned and reshaped. The redesign includes a permanent stage and a first class outdoor entertainment venue. 
Located in the heart of the Downtown Arts & Entertainment District, this signature landmark and corresponding 
landscape will serve as a vital corridor connecting many of the civic and cultural attractions that downtown has to offer. 
These attractions include – City Hall, the Town Square, River Center Library, Old State Capitol, River Center Convention 
Center Expansion, Shaw Center for the Arts and the Arts & Entertainment District. $3 million dollars was approved for 
work to begin on Repentance Park. Repentance Park is to be reconfigured as a public open space with possible 
interactive fountains and passive green lawn areas that will serve as a main component of Plan BR II's 'Central Green' 
concept.In 2011 we will see further development of the multi-million dollar Downtown Greenway that will link downtown 
with surrounding communities and parks are all part of a larger initiative to 'green' Downtown and place Downtown on the 
national stage for premiere urban spaces. The 2.75 mile interconnected network of bike/pedestrian pathways will guide 
visitors and residents on a winding pathway through some of downtown’s oldest and most historically significant areas, 
shops, restaurants, museums and art facilities. The project will further promote downtown as a vital business district 
creating a link to 7 BREC parks and connecting outlying neighborhoods to the city’s largest economic and job center. 
Plans for the new downtown library will continue moving forward, as an architectural team is selected to support the 
redesign. The new library will compliment the $19 million dollar expansion of the River Center that is in progress and 
includes expanded meeting space, a new entry and plaza, and a $1.5 million dollar iconic shade structure at the 
waterfront that will provide respite from the hot summer days. To continue implementing the Riverfront Master Plan, the 
Downtown Development District is working with Louisiana Art & Science Museum to coordinate improvements to the 
North Boulevard/River Road intersection and the area currently occupied by the locomotive. The project will enhance the 
pedestrian crossing and create a link to the Florida Street/River Road intersection and the levee-top via a multiuse 
pathway.

4. Sales Tax Exemption for Original Art- Indicate the number of businesses, organizations, artists, 
events, and members of the public taking advantage of the sales tax exemption for original art. (Use 
approximate number if actual number is not availabale) NOTE! Use only digits, no characters like $ 
or commas. 

# of Businesses - 2

# of Organizations - 5

# of Individual Artists - 0

# of Events - 0

# of Public Benefitting - 100

5. Renovation Projects- Indicate the number of building renovation projects begun in the Cultural 
District in 2010. 

# Residential Projects - 2

# Commercial Projects - 5

6. Indicate the percent of vacant buildings; compare this to the vacancy reported in initial 
application.  

There are currently 11 vacant buildings located within the boundaries of the Cultural Products District. However, many of 
these buildings in this past year have been bought and are currently being remodeled/renovated. The renovations being 
made to many of these buildings will be complete in 2011 and will be occupied with tenants. While the number of vacant 
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buildings is greatly larger than the amount that was reported at the time of the application in 2008, several of them are 
currently undergoing renovations and will be brought back into economic commerce in the coming year.

7. List any additional local incentives offered to businesses and/or qualifying residing artists in the 
district. 

1. - Federal Historic Rehabilitation Tax Credit; State Historic Rehabilitation Tax Credits for Residential Properties

2. - 5 Year Property Tax Abatement on Improvements to Structures

3. - State Commercial historic Tax Credits; Development Impact Fee Waivers; Economic Development Zone Status

8. List approximate measurements of cultural economic activity occuring within the Cultural 
District. NOTE! Use only digits, no characters like $ or commas. 

Number of new businesses opened. - 7

How many were arts/cultural businesses? - 1

Number of businesses closed. - 4

How many were arts/cultural businesses? - 0

Approximate number of customers/sales? - 1500000

Approximate number of cultural events? - 60

Approximate number attending events? - 500000

9. Describe impacts within the Cultural District during 2010. These comments should describe the 
progress toward goals stated in the initial Cultural District application related to each of the items 
below. Be concise. A. Artistic or cultural development - the promotion of the arts, encouraging 
creativity, attracting artists or other cultural businesses, new artist housing and studio spaces. B. 
Community development - engaging residents, providing a sense of community, serving as a 
gathering place, strengthening community partnerships, developing a positive image of your 
District C. Economic development - revitalizing the neighborhood, enhancing property values, 
stimulating the economy, drawing tourists, establishing new businesses 

A. Over 60 public events – live music concerts, parades, fairs, festivals and runs- are held each year attracting tens of 
thousands of visitors to stay downtown to shop and dine. In addition to these events, downtown is also home to the 
weekly farmer’s market and the monthly art’s market. We will continue to hosting events to ensure downtown is filled with 
energy and excitement pulsing with activity. This past year, we set record attendance numbers for several events 
including the Live After Five (5000/week for 8 weeks) concert series and the Downtown Festival of Lights (over 15,000 
visitors in one night) B. The Downtown Development District continues to promote the Cultural Products District though a 
variety of mediums in an effort to attract more people to the downtown area. The Downtown Development District has an 
electronic database of nearly 5000 email address. The District sends out an e-newsletter on a weekly a basis promoting 
all of the upcoming cultural events within the district. C. The Cultural Products District designation has attracted a lot of 
attention from developers seeking to renovate old buildings revitalizing them and bring them back into economic 
commerce.

1. Please describe the organizational structure of your Cultural District. Organizational structure 
refers to who is responsible for implementing tasks and responsibilities for your district. This may 
be a local government office, community organization, staff person, volunteer, or other; and may be 
structured as the responsibility of a single person or a committee or board.  

The Downtown Development District is the legislative designated agency charged with setting the overall policy for the 
promotion and enhancement of Downtown Baton Rouge, so as to benefit the entire community. The DDD through 
adopted plans directs the public improvements, facilities, and services to be furnished, constructed or procured while 
encouraging public input and disseminating information regarding the aforementioned for the public’s interest. Downtown 
Baton Rouge is the face of the community. It is vitally important that it reflect an image of social, economic and cultural 
health.

2. Do you have a plan for the development of your Cultural District? These can include existing 
plans of city agencies, urban plans, strategic plans, operational plans, etc.  

No
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3. If you answered "YES" to the previous question, please provide a brief description of the type of 
plan and the key objectives, tasks, financing and cost of implementing the plan. Email related 
documents to Gaye Hamilton, Cultural District Program Manager in the Office of Cultural 
Development to ghamilton@crt.state.la.us.  

No Response

4. Communication within the Cultural District about Tax Incentives These communication tools 
would be used WITHIN your Cultural District to communicate with individuals, businesses, or 
organizations selling original works of art, or in regard to historic preservation tax credits. Please 
indicate which, if any, promotional tools were used by the Local Governing Authority, or designee, 
to promote the rules and regulations for implementation of the tax incentives. Also, rate the 
effectiveness of each tool.  

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website X     

Brochure X     

Newsletter X     

Flyers     X

TV/Radio     X

Advertisements     X

Stories/Articles X     

State sponsored public meetings     X

LGA sponsored public meetings     X

District sponsored public meetings X     

Other ~ Explanation: 

5. Promotion of the Cultural District to the Public These promotional tools would be used for 
promoting visibility of the district, encouraging audiences and visitors to the district, engaging 
residents, developing a positive image of the district, etc. Please indicate which, if any, promotional 
tools were used to promote the existence of your Cultural District. Also, rate the effectiveness of 
each tool.  

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website X     

Public Meetings X     

Events Calendar X     

Brochure X     

Newsletter X     

Flyers     X

TV/Radio     X

Advertisements     X

Stories/Articles X     

Logo     X

Boulevard Pole Signage     X

Street Signs     X

Land Markers     X

Other ~ Explanation: 

6. Please rank your top 5 choices for new services that could be provided by the State as it relates 
to the future development of your Cultural District?  

 
1st 

Choice 
(1)

2nd 
Choice 

(2)

3rd 
Choice 

(3)

4th 
Choice 

(4)

5th 
Choice 

(5)
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Yearly and mandatory meeting of all cultural districts 
representatives      

Series of educational and training meetings throughout the year, 
regionally and/or based on theme      

Initial grant of $3,000 upon certification as a cultural district to be 
used for district promotions   X   

Competitive grant of $5,000 for implementation of cultural district 
plans and activities     X

Competitive grant of $10,000 for implementation of cultural 
district plans and activities    X  

Grants for infrastructure improvements - streetscapes, lighting, 
landscaping, sidewalks. X     

Grants for building improvements  X    

Market analysis and consumer spending analysis for your District      

Consultants and other staffing services to implement plans and 
activites for your district      

Webinars      

Social networking between cultural districts representatives - 
listservs, Facebook, etc.      

Consultants and grants to assist in the development of a cultural 
district plan      

State sponsored paid advertisements promoting all cultural 
districts      

State sponsored promotional materials for promoting sales tax 
exemption of original works of art at retail outlets on on the web 
(rack cards, window signage, web banners, etc.)

     

Other (please specify): 
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