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1. Name of Cultural District: 

Mid City Cultural District

2. Contact Information for person completing this report on behalf of the local governing authority, 
in case further clarification is needed: 

Name: - Carrie Broussard

Company/Organization: - Mid City Redevelopment Alliance

City/Town: - Baton Rouge

Email Address: - carrie.broussard@brgeneral.org

Phone Number: - (225) 346-1000

3. List accomplishments during the past year. Information should include marketing efforts; special 
events; organizational meetings; status of renovations; capital projects; infrastructure 
improvements; property values; crime rate; etc. (Use as many lines as needed) 

1. - Largest fall art hop, White Light Night, in November 2010 with 42 businesses participating

2. - Renovation of historic Baton Rouge High School started in June 2010

3. - Mid City Merchants raised $4,000 in 2010 for public art in Mid City

4. - City-Parish added rails to the North Boulevard overpass to allow bicycle and pedestrian traffic

5. - Baton Rouge Community College hosted first ArtsFest in April 2010

4. Sales Tax Exemption for Original Art- Indicate the number of businesses, organizations, artists, 
events, and members of the public taking advantage of the sales tax exemption for original art. (Use 
approximate number if actual number is not availabale) NOTE! Use only digits, no characters like $ 
or commas. 

# of Businesses - 10

# of Organizations - 0

# of Individual Artists - 250

# of Events - 50

# of Public Benefitting - 2000
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5. Renovation Projects- Indicate the number of building renovation projects begun in the Cultural 
District in 2010. 

# Residential Projects - 61

# Commercial Projects - 40

6. Indicate the percent of vacant buildings; compare this to the vacancy reported in initial 
application.  

Vacancy in the Mid City Cultural District is about 10%. This is approximately the same vacancy rate when the initial 
application was completed.

7. List any additional local incentives offered to businesses and/or qualifying residing artists in the 
district. 

1. - Mid City Redevelopment Alliance administers a matching grants program, FACELIFT! Mid City, for commercial and 
office building façade improvements. The program funds projects that improve the visual appearance of individual 
properties including: awnings, canopies, lighting, signage, windows and doors, landscaping, public art, murals and 
restoration of facades.

8. List approximate measurements of cultural economic activity occuring within the Cultural 
District. NOTE! Use only digits, no characters like $ or commas. 

Number of new businesses opened. - 97

How many were arts/cultural businesses? - 3

Number of businesses closed. - 20

How many were arts/cultural businesses? - 1

Approximate number of customers/sales? - 2000

Approximate number of cultural events? - 50

Approximate number attending events? - 12000

9. Describe impacts within the Cultural District during 2010. These comments should describe the 
progress toward goals stated in the initial Cultural District application related to each of the items 
below. Be concise. A. Artistic or cultural development - the promotion of the arts, encouraging 
creativity, attracting artists or other cultural businesses, new artist housing and studio spaces. B. 
Community development - engaging residents, providing a sense of community, serving as a 
gathering place, strengthening community partnerships, developing a positive image of your 
District C. Economic development - revitalizing the neighborhood, enhancing property values, 
stimulating the economy, drawing tourists, establishing new businesses 

The Mid City Merchants hosted two large art events in 2010 that promoted the arts and supported artists- Hot Art, Cool 
Nights in the spring and White Light Night in the fall. These events partner participating businesses with artists to show 
their original art for the evening event that is free and open to the public. Thousands of people attended these event in 
2010 to see the latest art trends, meet the artist, experience an evening of shopping and enjoy hors d’oeuvers and 
beverages. The events are art focused, but business participants include galleries, architecture/ interior design firms, 
restaurants, retail establishments and automobile repair shops. Proceeds from the events go toward public art for the 
Mid City area. Trolleys and shuttles are available to transport attendees. Smaller groups walk or ride bicycles between 
participating businesses. The events are especially valued by Mid City residents able to walk to participating businesses 
and restaurants. The art hops continue to grow in popularity with more attendees as well as participating businesses. 
White Light Night in November 2010 was the largest ever with 42 participating businesses. The MCM also raised over 
$4,000 in 2010 in proceeds from the art hops for the Mid City public art fund. Gallery owners in Mid City including 
Elizabethan Gallery, Caffery Gallery, Vanguard Gallery and Rue Cou Cou continue to host regular show openings and 
small art events. Brew Ha Ha started hosting a monthly art show, Art Au Lait, at the coffee shop in 2010. Educational 
institutions, including Baton Rouge Community College, Baton Rouge Magnet High School and St. Joseph’s Academy, 
have strong arts focus and performing arts facilities in the Mid City Cultural District. Baton Rouge High School and 
Auditorium, built in 1929, is undergoing a nearly $50 million renovation that started in 2010. BRH has a strong a choral 
studies, performing arts, piano, and visual arts departments. St. Joseph’s Academy is developing a program of visual 
and performing arts to complement the core academic curriculum. The current focus of SJA is construction of a 
Performing Arts Center with a studio theater, space for set construction, costume and prop storage and classrooms for 
drama, dance and choral music. As of the end of 2010, SJA had raised $4.3 million of their $6 million campaign goal for 
the project. Baton Rouge Community College offers Arts, Music and Theater classes for students and performances at 
the Magnolia Performing Arts Pavilion that opened in 2005. BRCC hosted the first ArtsFest on campus in 2010 featuring 
visual arts, music, film-making, poetry, creative writing, digital media, jazz, dance, theater and master classes. MCRA 
hosted quarterly Mid City Civic Association Roundtable meetings in 2010 with the active neighborhood associations in 
Mid City. MCRA utilizes these meetings to communicate benefits and activities in the Mid City Cultural District to the 
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resident leaders and provide them with information that is then distributed to the neighborhood residents. Both MCRA 
and the MCM have websites and Facebook pages that are used to promote community events, activities, 
groundbreakings and business openings in Mid City. The strongest assets of the Mid City area are the art businesses, 
educational institutions and the diverse and active residents and neighborhoods. Mid City Redevelopment Alliance, 
established in 1991, and the Mid City Merchants, established in 1993, have consistently focused on these assets when 
working on cohesive redevelopment in the Mid City area. MCRA has been specifically focused on economic 
development for the past four years by having a full-time staff member focused on continually seeking new programs and 
incentives that can benefit the Mid City area. The designation of the Mid City Cultural District in 2010 gave Mid City 
another tool for MCRA and the MCM to promote when working on community and neighborhood revitalization. Tourists 
primarily come to the Mid City area for shopping in interesting and unique retail stores /galleries and to visit the 
numerous restaurants. While there are no major hotels in the proposed Mid City Cultural District, the proximity to hotels 
Downtown and on College Drive keep Mid City on the map for tourists. The MCM produces an annual brochure listing all 
the member businesses. This promotional brochure is distributed to the BRCVB and area hotels to guide visitors to the 
Mid City area. The MCM also distributes art hop information to the BRCVB and area hotels to promote the bi-annual 
events.

1. Please describe the organizational structure of your Cultural District. Organizational structure 
refers to who is responsible for implementing tasks and responsibilities for your district. This may 
be a local government office, community organization, staff person, volunteer, or other; and may be 
structured as the responsibility of a single person or a committee or board.  

Mid City Redevelopment Alliance, a local non-profit organization established in 1991, is responsible for implementing 
tasks related to the Mid City Cultural District. MCRA is an affilate of General Health System/ Baton Rouge General 
Medical Center.

2. Do you have a plan for the development of your Cultural District? These can include existing 
plans of city agencies, urban plans, strategic plans, operational plans, etc.  

Yes

3. If you answered "YES" to the previous question, please provide a brief description of the type of 
plan and the key objectives, tasks, financing and cost of implementing the plan. Email related 
documents to Gaye Hamilton, Cultural District Program Manager in the Office of Cultural 
Development to ghamilton@crt.state.la.us.  

The Mid City Master Action Plan is an organizational road guide for the redevelpoment of the built environment through 
the decade (2006-2010), in which it is projected that much change will occur in the urban areas of Baton Rouge, 
particularly in Mid City. Being large in scale, the area under review in the MAP has been broken down into districts that 
exhibit coherent characteristics, to be developed benefitting each individual area’s essence, within the larger framework 
of the physical and social context. The overall vision for the area is to further redevelop the Target Zone for its current 
residents, merchants and visitors so that it might serve as a viable investment option for the Baton Rouge Community 
through action strategies. The Governement Street Master Action Plan (GoMAP) was commissioned in 2004 to address 
issues such as traffic calming, parking, landscaping,signage, and pedestrian circulation along Government Street 
corridor from I-10 to Jefferson Highway. State Representative Michael Jackson assisted MCRA in receiving a $35,000 
grant from the Governor’s Office of Urban Affairs and Development to hire the necessary consultants for the project. 
LSU’s Office of Community Design & Development was contracted as the lead consulting agency. GoMAP continues to 
guide MCRA in all planning efforts along Government Street.

4. Communication within the Cultural District about Tax Incentives These communication tools 
would be used WITHIN your Cultural District to communicate with individuals, businesses, or 
organizations selling original works of art, or in regard to historic preservation tax credits. Please 
indicate which, if any, promotional tools were used by the Local Governing Authority, or designee, 
to promote the rules and regulations for implementation of the tax incentives. Also, rate the 
effectiveness of each tool.  

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website  X    

Brochure     X

Newsletter  X    

Flyers  X    

TV/Radio     X

Advertisements     X

Stories/Articles  X    

State sponsored public meetings  X    
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LGA sponsored public meetings     X

District sponsored public meetings  X    

Other ~ Explanation: 

5. Promotion of the Cultural District to the Public These promotional tools would be used for 
promoting visibility of the district, encouraging audiences and visitors to the district, engaging 
residents, developing a positive image of the district, etc. Please indicate which, if any, promotional 
tools were used to promote the existence of your Cultural District. Also, rate the effectiveness of 
each tool.  

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website  X    

Public Meetings     X

Events Calendar     X

Brochure     X

Newsletter     X

Flyers  X    

TV/Radio     X

Advertisements     X

Stories/Articles  X    

Logo  X    

Boulevard Pole Signage     X

Street Signs     X

Land Markers     X

Other ~ Explanation: 

6. Please rank your top 5 choices for new services that could be provided by the State as it relates 
to the future development of your Cultural District?  

 
1st 

Choice 
(1)

2nd 
Choice 

(2)

3rd 
Choice 

(3)

4th 
Choice 

(4)

5th 
Choice 

(5)

Yearly and mandatory meeting of all cultural districts 
representatives      

Series of educational and training meetings throughout the year, 
regionally and/or based on theme     X

Initial grant of $3,000 upon certification as a cultural district to be 
used for district promotions X     

Competitive grant of $5,000 for implementation of cultural district 
plans and activities      

Competitive grant of $10,000 for implementation of cultural 
district plans and activities      

Grants for infrastructure improvements - streetscapes, lighting, 
landscaping, sidewalks.      

Grants for building improvements  X    

Market analysis and consumer spending analysis for your District   X   

Consultants and other staffing services to implement plans and 
activites for your district      

Webinars      

Social networking between cultural districts representatives - 
listservs, Facebook, etc.      

Consultants and grants to assist in the development of a cultural 
district plan      

State sponsored paid advertisements promoting all cultural 
districts      

State sponsored promotional materials for promoting sales tax 
exemption of original works of art at retail outlets on on the web 

   X  
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(rack cards, window signage, web banners, etc.)

Other (please specify): 

Page 5 of 5SurveyMonkey - Survey Results

2/8/2011https://www.surveymonkey.com/MySurvey_ResponsesDetail.aspx?sm=NIQ3Z5FoIP%2fY...


