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1. Name of Cultural District: 

Perkins Road Arts District

2. Contact Information for person completing this report on behalf of the local governing authority, 
in case further clarification is needed: 

Name: - Amy Coe

Company/Organization: - Ann Connelly Fine Art

City/Town: - Baton Rouge

Email Address: - amy@annconnelly.com

Phone Number: - 2259277676

3. List accomplishments during the past year. Information should include marketing efforts; special 
events; organizational meetings; status of renovations; capital projects; infrastructure 
improvements; property values; crime rate; etc. (Use as many lines as needed) 

1. - Through the use of Facebook, we have established a Perkins Road Art District group that currently has over 960 
members. There is periodical contact with the group to inform the members of special events and local news in the 
PRAD area. Also, there is a news feed on Facebook that is updated with more frequency. This group is connected with 
other Perkins Road Businesses Facebook pages and is a great community for advertisement and marketing. Publication 
online and in hard copy on many occasions. Websites, such as Culturecandy.org and 225magazine.com, that specialize 
in local art-related events, have Perkins Road Merchants on their calendars and reach a wide range of individuals in the 
greater Baton Rouge area and beyond. An identity has been developed for our local arts district. A logo has been 
created and shared through the merchants in the district and through the facebook page. In the future, this logo will be 
widely distributed and be an instant sign to patrons that they are buying from a local cultural district. Electronic and 
postcard mailers are sent out by many of the businesses in the arts district to advertise the sale of tax-free original local 
artwork. Art galleries alone send out over 5,000 mailers to members and patrons. Advertising through pictures and 
articles having to do with the numerous art and non-art related events held in the Perkins Rd. Arts District in several local 
papers and private publications. The Perkins Road Historic Merchants district has open meetings once a month to 
discuss the happenings and future decisions of the Perkins Rd. area encompassed by the cultural district. These 
meetings allow for a free flow of ideas from neighbors, business owners, and patrons of the area.

2. - The recent creation of a bi-annual district-wide art night called “Art.Wine.Design” that includes several businesses of 
all types, within multiple shopping centers. These events have brought in over 1,200 customers and sold thousands in 
local, original works of art. This event is unique because it offers fine works of art from prominent and up and coming 
artists at a lower price point in order to entice a younger art market. Art.Wine.Design is relatively new but has received 
an overwhelming response and will continue to grow in size and stature. Ann Connelly Fine art features a select few 
local artists every month along with an art opening night to celebrate the new works. Art Hop is a special event held 
yearly on the western side of the Perkins Rd. Arts District. Hosted by several local bars, restaurants and boutiques-- local 
art, food, and culture are on display for one night celebrating historic and new businesses. Moveable Feast is a 
philanthropic event featuring the Big Buddy program of Baton Rouge. The event hosts different Perkins Rd. businesses 
that serve local food and drinks along with performances by local artists and musicians. Baton Rouge Gallery hosts a 
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variety of events at their Perkins Road facility. Every month the gallery hosts different authors or artist from the area in an 
hour-long presentation with question and answer. This is a great way to get public of all ages involved in the artistic 
community. During the summer and fall months, the gallery presents a classic silent movie outdoors with a local band 
playing the score to the film. This event attracts about 250 individuals each month. Venus Envy is a female artist only 
specialty show that the BREC gallery holds once a year. Entries are submitted and featured at the gallery through and 
opening and during normal gallery hours. Surreal Salon is an open entry judged show that is held at the end of every 
year. Local and national artists submit surrealist works that are judged by highly successful and noteworthy judges from 
around the country. The opening features a costume competition along with live entertainment such as flame throwing, 
local musicians and audio-visual exhibits.

3. - The Perkins Road Arts District initiative meets periodically and communicated online frequently. The Historic Perkins 
Rd. Merchants Association meets once a month. The Southdown’s Civic Association meets several times a year along 
with the neighbors of the Poets and Philosophers neighborhood—both of which are included in the Perkins Road Cultural 
District.

4. - The area of the historic Perkins Road Hardware store has been remodeled into a multiuse shopping, dining, and 
living area right in the heart of the cultural district. This multiuse area includes several new businesses including a 
catering company, a local pizza chain, several original boutiques and two national chain restaurants not previously had in 
the Baton Rouge area. 1699, a salon, remodeled their building in 2010 and have quickly outgrown the space, due to the 
amount of customers and are moving to a larger space in 2011. Several older buildings have been renovated since the 
advent of the Perkins Road Arts District. A historic house has now been reinvented into a tattoo parlor and upscale 
barbershop that frequently features local art and music. In this same area, a new gourmet hotdog shop has opened and 
is thriving in the Perkins Rd. community. Bella Bella, a Perkins boutique for the past 14 years, will be conducting a major 
renovation to their infrastructure over the next month. Commercial Properties, out of Baton Rouge, is starting phase II of 
their redevelopment of a demolished shopping center on Perkins. The new project is a large multiuse shopping area. The 
first phase of this project was Acme Oyster house, a local chain, and the success rate has been beyond what 
Commercial Properties predicted. Infrastructure improvements in the area include a new bricked-sidewalk, synced traffic 
lights, traffic light cameras, and repaving of some roads.

5. - The Perkins Road overpass was closed and renovated for several weeks in 2009 for improvements. The sidewalks 
extending throughout the business and residential areas of the district have been repaved with more attractive brick 
pavers

6. - The average business and residential property values have increased dramatically in the past five years and have 
continued a steady growth since the advent of the arts district. In the past two years, the average rent for several 
predominant businesses has increased by over 45%.

4. Sales Tax Exemption for Original Art- Indicate the number of businesses, organizations, artists, 
events, and members of the public taking advantage of the sales tax exemption for original art. (Use 
approximate number if actual number is not availabale) NOTE! Use only digits, no characters like $ 
or commas. 

# of Businesses - 25

# of Organizations - 5

# of Individual Artists - 120

# of Events - 20

# of Public Benefitting - 5000

5. Renovation Projects- Indicate the number of building renovation projects begun in the Cultural 
District in 2010. 

# Residential Projects - 5-10

# Commercial Projects - 10-15

6. Indicate the percent of vacant buildings; compare this to the vacancy reported in initial 
application.  

Over 75% of vacancies have been filled or renovated since the last application.

7. List any additional local incentives offered to businesses and/or qualifying residing artists in the 
district. 

1. - Specialty art nights featuring a small amount of local artists in order to promote sales and advertisement of local 
talent.

2. - Membership in the commerce associations that are affiliated with the Arts District.
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8. List approximate measurements of cultural economic activity occuring within the Cultural 
District. NOTE! Use only digits, no characters like $ or commas. 

Number of new businesses opened. - 10

How many were arts/cultural businesses? - 5

Number of businesses closed. - 2

How many were arts/cultural businesses? - 0

Approximate number of customers/sales? - 5000

Approximate number of cultural events? - 25

Approximate number attending events? - 600

9. Describe impacts within the Cultural District during 2010. These comments should describe the 
progress toward goals stated in the initial Cultural District application related to each of the items 
below. Be concise. A. Artistic or cultural development - the promotion of the arts, encouraging 
creativity, attracting artists or other cultural businesses, new artist housing and studio spaces. B. 
Community development - engaging residents, providing a sense of community, serving as a 
gathering place, strengthening community partnerships, developing a positive image of your 
District C. Economic development - revitalizing the neighborhood, enhancing property values, 
stimulating the economy, drawing tourists, establishing new businesses 

Artistic or cultural development The Perkins Road Arts District has numerous events and specialty nights to promote the 
arts. From art openings, interviews with local artists, activities geared toward interesting children in the arts and music 
and many more. Baton Rouge Gallery has multiple educational opportunities for children and adults alike about the arts. 
Ann Connelly Fine Art also held a short seminar for a group of foreign exchange students visiting Baton Rouge. The 
Cultural district distinction has facilitated many businesses to start selling local art, including: Monochrome Furniture, 
Front Door Architecture, Linens and Décor, Perkins Road Parlor, Chelsea’s Café and many more. The influx of new 
businesses is a direct correlation to the existence of the Perkins Road Arts District.    Community development Residents 
and patrons of the area are the prime supporters and attendees behind the many events that the district puts on. Just 
within the short time the district has been in existence, several art and cultures events have come into fruition. The 
Perkins cultural district crosses through two historic neighborhoods that have an identity of their own. The district has 
brought them together in a more unified group of promoters of the arts in the area. The new shopping and cultural 
developments in the past year have given more meeting places, dining areas, and community spaces for citizens to take 
advantage of. The district serves a philanthropic purpose by donating from the many events to local charities like the Big 
Buddy Program and Operation Smile, for example. Being one of the few cultural arts districts in the area, we have strived 
to promote and present the district in the most positive way possible. We frequently promote young artists and local 
designers in order to keep Baton Rouge buying quality local services and goods. We go through great lengths to include 
as many businesses and individuals in our many art-related events.    Economic development The improvements on 
roads, sidewalks and signs promote tourism and eco-transportation in the area. This naturally increases the property 
values and helps to start revitalization projects in the neighborhoods and business areas. Three new shopping centers 
have been revitalized or built in the past year and a half and have substantially added revenue and continuous customer 
flow to the area. The addition of multiuse facilities promotes consumers to stay in the district for all their entertainment 
and purchasing needs. Our district is placed close to the heart of Baton Rouge and LSU’s campus. It is the perfect place 
for tourists to flock to experience real Baton Rouge culture through arts, music and foods.

1. Please describe the organizational structure of your Cultural District. Organizational structure 
refers to who is responsible for implementing tasks and responsibilities for your district. This may 
be a local government office, community organization, staff person, volunteer, or other; and may be 
structured as the responsibility of a single person or a committee or board.  

No Response

2. Do you have a plan for the development of your Cultural District? These can include existing 
plans of city agencies, urban plans, strategic plans, operational plans, etc.  

Yes

3. If you answered "YES" to the previous question, please provide a brief description of the type of 
plan and the key objectives, tasks, financing and cost of implementing the plan. Email related 
documents to Gaye Hamilton, Cultural District Program Manager in the Office of Cultural 
Development to ghamilton@crt.state.la.us.  

No Response
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4. Communication within the Cultural District about Tax Incentives These communication tools 
would be used WITHIN your Cultural District to communicate with individuals, businesses, or 
organizations selling original works of art, or in regard to historic preservation tax credits. Please 
indicate which, if any, promotional tools were used by the Local Governing Authority, or designee, 
to promote the rules and regulations for implementation of the tax incentives. Also, rate the 
effectiveness of each tool.  

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website  X    

Brochure     X

Newsletter     X

Flyers     X

TV/Radio     X

Advertisements X     

Stories/Articles X     

State sponsored public meetings X     

LGA sponsored public meetings X     

District sponsored public meetings X     

Other ~ Explanation: 

5. Promotion of the Cultural District to the Public These promotional tools would be used for 
promoting visibility of the district, encouraging audiences and visitors to the district, engaging 
residents, developing a positive image of the district, etc. Please indicate which, if any, promotional 
tools were used to promote the existence of your Cultural District. Also, rate the effectiveness of 
each tool.  

No Response

6. Please rank your top 5 choices for new services that could be provided by the State as it relates 
to the future development of your Cultural District?  

No Response
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