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1. Name of Cultural District: 

The Cottage Shops Cultural District

2. Contact Information for person completing this report on behalf of the local governing authority, 
in case further clarification is needed: 

Name: - Sarah Ehlers

Company/Organization: - The Cottage Shops Corporation

City/Town: - Lake Charles

Email Address: - sarah@jonmargeaux.com

Phone Number: - 337.433.9722

3. List accomplishments during the past year. Information should include marketing efforts; special 
events; organizational meetings; status of renovations; capital projects; infrastructure 
improvements; property values; crime rate; etc. (Use as many lines as needed) 

1. - Worked with the City of Lake Charles and had them replace the green street signs with new blue ones denoting our 
cultural district.

2. - Created a Facebook page and posted events & artist updates.

3. - Many of the commercial businesses advertised as a group in local magazines & newspapers.

4. - Group event involving art gallerys throughout Lake Charles - Gallery Promenade.

5. - Christmas open house event with 25 businesses - White Lights Night.

6. - 3 Group art shows

7. - 6 Wine & Cheese after hours events.

8. - New street banners hung on utility poles throughout the district.

4. Sales Tax Exemption for Original Art- Indicate the number of businesses, organizations, artists, 
events, and members of the public taking advantage of the sales tax exemption for original art. (Use 
approximate number if actual number is not availabale) 

# of Businesses - 2

# of Organizations - 1

# of Individual Artists - 20

# of Events - 4

# of Public Benefitting - 1

5. Renovation Projects- Indicate the number of building renovation projects begun in the Cultural 
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District in 2010. 

# Residential Projects - 10

# Commercial Projects - 6

6. Indicate the percent of vacant buildings; compare this to the vacancy reported in initial 
application.  

4% down from initial 9%

7. List any additional local incentives offered to businesses and/or qualifying residing artists in the 
district. 

1. - No additional local incentives have been offered at this time.

8. List quantifiable measurements of cultural economic activity occuring within the Cultural District.  

Number of new businesses opened. - 5

How many were arts/cultural businesses? - 3

Number of businesses closed. - 1

How many were arts/cultural businesses? - 0

Approximate number of customers/sales? - 5000

Approximate number of cultural events? - 4

Approximate number attending events? - 200

9. Describe impacts within the Cultural District during 2010. These comments should describe the 
progress toward goals stated in the initial Cultural District application related to each of the items 
below. Be concise. A. Artistic or cultural development - the promotion of the arts, encouraging 
creativity, attracting artists or other cultural businesses, new artist housing and studio spaces. B. 
Community development - engaging residents, providing a sense of community, serving as a 
gathering place, strengthening community partnerships, developing a positive image of your 
District C. Economic development - revitalizing the neighborhood, enhancing property values, 
stimulating the economy, drawing tourists, establishing new businesses 

The Cottage Shops Cultural District outdoor art shows, after hours wine & cheese events, and Christmas open house, 
"White Lights Night", helped to nurture a sense of community among its residents and business owners. Changing our 
green street signs out to blue & white with a fleur de lis and the cultural district designation, and hanging new street 
banners throughout the district, gave residents and commerical businesses an incentive to renovate their own properties, 
and get involved in continued revitalization of the area. Cross marketing events with the adjacent Charlestown District 
also contributed to our cultural economic growth. Our designation has brought in new businesses (our vacancy rate is 
less than half of the initial report), and encouraged the construction of a new apartment complex for artist housing and 
studio spaces scheduled to be completed this year. Many of the businesses in our district work closely with the 
Convention & Visitor's Bureau, and consequently, numerous travel writers have come to our area to experience our 
hospitality, wonderful art, and great cuisine. More than 20 articles regarding our district have been printed in newspaper 
travel sections and travel magazines around the world. Advertising as a group in the Visitor's Guide has also contributed 
to increase of tourism in our district.

1. Please describe the organizational structure of your Cultural District. Organizational structure 
refers to who is responsible for implementing tasks and responsibilities for your district. This may 
be a local government office, community organization, staff person, volunteer, or other; and may be 
structured as the responsibility of a single person or a committee or board.  

No Response

2. Do you have a plan for the development of your Cultural District? These can include existing 
plans of city agencies, urban plans, strategic plans, operational plans, etc.  

No Response
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3. If you answered "YES" to the previous question, please provide a brief description of the type of 
plan and the key objectives, tasks, financing and cost of implementing the plan. Email related 
documents to Gaye Hamilton, Cultural District Program Manager in the Office of Cultural 
Development to ghamilton@crt.state.la.us.  

No Response

4. Communication within the Cultural District about Tax Incentives These communication tools 
would be used WITHIN your Cultural District to communicate with individuals, businesses, or 
organizations selling original works of art, or in regard to historic preservation tax credits. Please 
indicate which, if any, promotional tools were used by the Local Governing Authority, or designee, 
to promote the rules and regulations for implementation of the tax incentives. Also, rate the 
effectiveness of each tool.  

No Response

5. Promotion of the Cultural District to the Public These promotional tools would be used for 
promoting visibility of the district, encouraging audiences and visitors to the district, engaging 
residents, developing a positive image of the district, etc. Please indicate which, if any, promotional 
tools were used to promote the existence of your Cultural District. Also, rate the effectiveness of 
each tool.  

No Response

6. Please rank your top 5 choices for new services that could be provided by the State as it relates 
to the future development of your Cultural District?  

No Response
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