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1. Name of Cultural District: 

Lafitte Greenway/ New City

2. Contact Information for person completing this report on behalf of the local governing authority, 
in case further clarification is needed: 

Name: - Bart Everson

Company/Organization: - Friends of Lafitte Corridor

City/Town: - New Orleans

Email Address: - b@rox.com

Phone Number: - 812-391-0818

3. List accomplishments during the past year. Information should include marketing efforts; special 
events; organizational meetings; status of renovations; capital projects; infrastructure 
improvements; property values; crime rate; etc. (Use as many lines as needed) 

1. - Falstaff Apartment Complex has undertaken a 7 million dollar renovation, including 20 new apts, 4000 sq ft of 
commercial space, the renovation of the historic Falstaff tower and sign, and the rehabilitation of beer garden to be used 
as a meeting space.

2. - The City of New Orleans has set aside $7.6 million of CDBG money for planning and developing a greenway in the 
Lafitte Corridor. At the time of this writing, a design team has been selected and the contract is being finalized, however 
construction is not expected to begin until 2012.

3. - New City Neighborhood Partnership comprises a diverse set of over fifty stakeholders committed to ensuring 
catalytic, place-based development in the Greater Tremé and lower Mid-City neighborhoods. The “Tremé/Lafitte” and 
“Tulane/Gravier” neighborhoods of New Orleans are slated to receive roughly $3 billion of investment over the next five 
years, in the form of hospitals, affordable housing, schools, parks and transportation improvements.Construction is 
underway in the new Lafitte with roughly 600 homes and apartments on the existing site and the possibility of adding up 
to 900 additional homes and apartments in the surrounding Treme and Tulane/Gravier neighborhoods. The first priority is 
the redevelopment of the 900 subsidized units into larger, family-friendly designed apartments.In addition to 200 
adjudicated properties from the City of New Orleans, Providence/Enterprise has obtained a capital commitment of up to 
$20 million in loans to acquire other sites in connection with the redevelopment. These resources will facilitate a more 
timely and efficient development schedule than would otherwise be possible. Providence/Enterprise plans to secure 
housing tax credits and block grants funds available from the State of Louisiana and other resources from HANO and 
HUD.

4. - Marketing--Greenrooms on the Greenway--With funding and technical support secured by The Urban Conservancy 
from The Rails to Trails Conservancy, the New Orleans Hash House Harriers, Massey’s Professional Outfitters and 
Merrell Shoes, local sustainable design firm FutureProof is designing innovative way-finding kiosks for the Lafitte 
Greenway (see renderings). The kiosks will help establish an identity along the Greenway and build community 
ownership and pride in advance of the actual construction of the bike trail. It will incorporate found materials and will be 
constructed barn-raising style starting in early Spring 2011. Greenway Gazette--The Greenway Gazette is a monthly e-
newsletter published and disseminated by members of the UPI that keepsGreenway enthusiasts updated on construction 
progress, events, volunteer opportunities, and developments along the Greenway throughout the year. Greenway Hike--
UPI and community partners organize, promote and host an annual Greenway Hike in early June in conjunction with 
International Trails Day. Participation has grown from fewer than a dozen hikers 5 years ago to over 200 in 2010. The 
hike will be held again in early June and is an excellent opportunity to build an enthusiastic and supportive base while 
updating the public on Greenway developments.

5. - A survey of all businesses in the Cultural District has been completed.

6. - An analysis of NOPD crime statistics is currently in progress.
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4. Sales Tax Exemption for Original Art- Indicate the number of businesses, organizations, artists, 
events, and members of the public taking advantage of the sales tax exemption for original art. (Use 
approximate number if actual number is not availabale) 

# of Businesses - 0

# of Organizations - 0

# of Individual Artists - 0

# of Events - 0

# of Public Benefitting - 0

5. Renovation Projects- Indicate the number of building renovation projects begun in the Cultural 
District in 2010. 

# Residential Projects - 45

# Commercial Projects - 3

6. Indicate the percent of vacant buildings; compare this to the vacancy reported in initial 
application.  

39%, based on a sample of the area

7. List any additional local incentives offered to businesses and/or qualifying residing artists in the 
district. 

1. - no coordinated effort at this time

2. - no coordinated effort at this time

3. - no coordinated effort at this time

8. List quantifiable measurements of cultural economic activity occuring within the Cultural District.  

Number of new businesses opened. - 3

How many were arts/cultural businesses? - 1

Number of businesses closed. - 0

How many were arts/cultural businesses? - 0

Approximate number of customers/sales? - 00000000000

Approximate number of cultural events? - 12

Approximate number attending events? - 3500

9. Describe impacts within the Cultural District during 2010. These comments should describe the 
progress toward goals stated in the initial Cultural District application related to each of the items 
below. Be concise. A. Artistic or cultural development - the promotion of the arts, encouraging 
creativity, attracting artists or other cultural businesses, new artist housing and studio spaces. B. 
Community development - engaging residents, providing a sense of community, serving as a 
gathering place, strengthening community partnerships, developing a positive image of your 
District C. Economic development - revitalizing the neighborhood, enhancing property values, 
stimulating the economy, drawing tourists, establishing new businesses 

The Cultural District continues to pull stakeholders together. We have further developed our cohort of organizations, 
which now includes non-profits, resident and neighborhood associations, local business owners, city agencies (including 
City Planning Commission and city council members) as well as developers. Though construction of the Greenway is not 
yet underway, this coalition of stakeholders continues to move forward with the promotion, planning and outreach for the 
project. Over 2010, a plan was developed to install a number of artistic 'wayfinding' and information stations using 
materials found along the Lafitte Corridor, including in the Cultural District. Construction of these stations will begin in 
early 2011 and will include information about the District, as well as Greenway and neighborhood events. They are also 
being designed to serve as community gathering points along the length of the Corridor. The redevelopment of the Lafitte 
Public Housing is almost complete, with residents expected to return in the next several months. Partnerships are being 
pursued with the Residents Council, including the use of several of the information stations to help disseminate 
information about the community. The number of cultural events has increased significantly over the course of 2010, 
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including, most notably the Broad Street Bruhaha and the Annual Greenway Hike. Sojourner Truth Community Center 
has also hosted a number of events. The redevelopment of the Falstaff Brewery entered its second phase, including the 
creation of 20 new housing units, the restoration of the historic Falstaff sign and renovation of the beer garden. This 
would not have been possible without the tax benefits provided by the Cultural District.

1. Please describe the organizational structure of your Cultural District. Organizational structure 
refers to who is responsible for implementing tasks and responsibilities for your district. This may 
be a local government office, community organization, staff person, volunteer, or other; and may be 
structured as the responsibility of a single person or a committee or board.  

No Response

2. Do you have a plan for the development of your Cultural District? These can include existing 
plans of city agencies, urban plans, strategic plans, operational plans, etc.  

No Response

3. If you answered "YES" to the previous question, please provide a brief description of the type of 
plan and the key objectives, tasks, financing and cost of implementing the plan. Email related 
documents to Gaye Hamilton, Cultural District Program Manager in the Office of Cultural 
Development to ghamilton@crt.state.la.us.  

No Response

4. Communication within the Cultural District about Tax Incentives These communication tools 
would be used WITHIN your Cultural District to communicate with individuals, businesses, or 
organizations selling original works of art, or in regard to historic preservation tax credits. Please 
indicate which, if any, promotional tools were used by the Local Governing Authority, or designee, 
to promote the rules and regulations for implementation of the tax incentives. Also, rate the 
effectiveness of each tool.  

No Response

5. Promotion of the Cultural District to the Public These promotional tools would be used for 
promoting visibility of the district, encouraging audiences and visitors to the district, engaging 
residents, developing a positive image of the district, etc. Please indicate which, if any, promotional 
tools were used to promote the existence of your Cultural District. Also, rate the effectiveness of 
each tool.  

No Response

6. Please rank your top 5 choices for new services that could be provided by the State as it relates 
to the future development of your Cultural District?  

No Response
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