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1. Name of Cultural District: 

City of Slidell Olde Towne Cultural District

2. Contact Information for person completing this report on behalf of the local governing authority, 
in case further clarification is needed: 

Name: - Kim Bergeron

Company/Organization: - City of Slidell Dept. of Cultural Affairs

City/Town: - Slidell, LA

Email Address: - kbergeron@cityofslidell.org

Phone Number: - (985) 646 4375

3. List accomplishments during the past year. Information should include marketing efforts; special 
events; organizational meetings; status of renovations; capital projects; infrastructure 
improvements; property values; crime rate; etc. (Use as many lines as needed) 

1. - 7% reduction in overall crime in the city

2. - Arts Evening annual art festival, featuring over 100 artists, 20 bands/entertainers at 40+ CD locations

3. - Festival of Murals, the addition of four new murals to the city's outdoor mural gallery within the CD

4. - Addition of public art Fleur de Triomphe sculpture to CD's Heritage park, which garnered multistate coverage

5. - Ongoing Olde Towne Alive and Bayou Jam concert series in CD

6. - Opening of the first of two new municipal office buildings, groundbreaking on the second of the two, in CD

7. - Demolition of and beginning of rebuild of Slidell Municipal Auditorium in CD, slated to open late 2011

8. - Partnership with New Orleans Museum of Art to host Rodrigue Blue Dog Exhibit and citywide Paint the Towne Blue 
promotion

4. Sales Tax Exemption for Original Art- Indicate the number of businesses, organizations, artists, 
events, and members of the public taking advantage of the sales tax exemption for original art. (Use 
approximate number if actual number is not availabale) NOTE! Use only digits, no characters like $ 
or commas. 

# of Businesses - 8

# of Organizations - 5
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# of Individual Artists - 530

# of Events - 120

# of Public Benefitting - 550

5. Renovation Projects- Indicate the number of building renovation projects begun in the Cultural 
District in 2010. 

# Residential Projects - 12

# Commercial Projects - 7

6. Indicate the percent of vacant buildings; compare this to the vacancy reported in initial 
application.  

Vacancy of buildings is approximately 20%, as compared to a 30% vacancy in 2008 when we applied for CD status. We 
also celebrated the addition of a new, upscale strip mall in the CD.

7. List any additional local incentives offered to businesses and/or qualifying residing artists in the 
district. 

1. - "Adopt an artist" program for those CD businesses which are not galleries, to help increase traffic

2. - Extensive promotion through all of the city's many well-publicized cultural events within in the CD

8. List approximate measurements of cultural economic activity occuring within the Cultural 
District. NOTE! Use only digits, no characters like $ or commas. 

Number of new businesses opened. - 19

How many were arts/cultural businesses? - 5

Number of businesses closed. - 8

How many were arts/cultural businesses? - 3

Approximate number of customers/sales? - 694

Approximate number of cultural events? - 120

Approximate number attending events? - 33520

9. Describe impacts within the Cultural District during 2010. These comments should describe the 
progress toward goals stated in the initial Cultural District application related to each of the items 
below. Be concise. A. Artistic or cultural development - the promotion of the arts, encouraging 
creativity, attracting artists or other cultural businesses, new artist housing and studio spaces. B. 
Community development - engaging residents, providing a sense of community, serving as a 
gathering place, strengthening community partnerships, developing a positive image of your 
District C. Economic development - revitalizing the neighborhood, enhancing property values, 
stimulating the economy, drawing tourists, establishing new businesses 

A. As we continued to promote the cultural district and host cultural events, attendance at various events continued to 
increase. One of our greatest CD success stories is DuBuisson Gallery, which in 2010 converted its second floor to an 
artist studio space. That same gallery enjoyed tremendously successful art exhibits (with significant sales) and children's 
and adults' art workshops throughout the year, many of which sold out well in advance. Many of the children's art 
workshops are timed to coincide with the block parties, so parents can enjoy music just blocks away from where their 
children are creating art. B. The addition of "Celebrate Slidell/Main Street and Cultural District" banners throughout Olde 
Towne enhanced the space and helped define the district boundaries. The addition of more murals to the city's 
expanding gallery enhances the area's tourist appeal. The use of street pole lighting (with bulb colors matching holidays, 
i.e. reds and greens for Christmas, Mardi Gras colors for carnival season) helped further define the boundaries of the 
district, creating a magical sense of place to those who visited the district after dusk.The many festivals held within the 
CD continue to create a sense of place in Olde Towne Slidell that appeals to both residents and visitors. Lastly, events 
such as the citywide "Paint the Towne Blue" promotion held in conjunction with the well-publicized George Rodrigue Blue 
Dog Exhibit, engaged residents and visitors in such a way as to encourage stops at all participating art galleries and 
restaurants throughout the Cd. Community partnerships continued through the city's Cultural Season Sponsorship 
program, offering local businesses and arts patrons opportunities to help fund the myriad of cultural events with tax 
deductible donations. C. With the construction of the new municipal complexes and pending construction of the Slidell 
Municipal Auditorium, the once highly-visible devastation caused by Katrina is no longer the focal point of the heart of the 
city. This has brought about a renewed bustle within the CD, including the addition of an upscale shopping strip mall, 
anchored by an upscale restaurant, on the edge of the district. Additionally, one of the CD restaurants relocated to a 
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more upscale (and formerly vacant building,) also in the CD boundaries, and a new restaurant resumed the other's first 
location.

1. Please describe the organizational structure of your Cultural District. Organizational structure 
refers to who is responsible for implementing tasks and responsibilities for your district. This may 
be a local government office, community organization, staff person, volunteer, or other; and may be 
structured as the responsibility of a single person or a committee or board.  

The responsibilities for our cultural district fall under the City of Slidell's Department of Cultural & Public Affairs, Kim 
Bergeron, Director.

2. Do you have a plan for the development of your Cultural District? These can include existing 
plans of city agencies, urban plans, strategic plans, operational plans, etc.  

No

3. If you answered "YES" to the previous question, please provide a brief description of the type of 
plan and the key objectives, tasks, financing and cost of implementing the plan. Email related 
documents to Gaye Hamilton, Cultural District Program Manager in the Office of Cultural 
Development to ghamilton@crt.state.la.us.  

While we do not currently have a plan in place specifically for the Cultural District, we proactively promote the district and 
work to coordinate our many cultural events to take place within the district, branding all events as "Cultural and Main 
Street District events." We are also working on a coordinated parishwide cultural promotion, with a focus on cultural 
districts.

4. Communication within the Cultural District about Tax Incentives These communication tools 
would be used WITHIN your Cultural District to communicate with individuals, businesses, or 
organizations selling original works of art, or in regard to historic preservation tax credits. Please 
indicate which, if any, promotional tools were used by the Local Governing Authority, or designee, 
to promote the rules and regulations for implementation of the tax incentives. Also, rate the 
effectiveness of each tool.  

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website   X   

Brochure     X

Newsletter     X

Flyers     X

TV/Radio     X

Advertisements   X   

Stories/Articles   X   

State sponsored public meetings   X   

LGA sponsored public meetings   X   

District sponsored public meetings   X   

Other ~ Explanation: We hosted a meeting with CD businesses and residents in an effort to educate them about the 
benefits of the CD program. We also included survey about CD components, which we sent in conjunction with our Arts 
Evening post-event surveys.

5. Promotion of the Cultural District to the Public These promotional tools would be used for 
promoting visibility of the district, encouraging audiences and visitors to the district, engaging 
residents, developing a positive image of the district, etc. Please indicate which, if any, promotional 
tools were used to promote the existence of your Cultural District. Also, rate the effectiveness of 
each tool.  

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website   X   

Public Meetings    X  
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Events Calendar  X    

Brochure  X    

Newsletter     X

Flyers   X   

TV/Radio     X

Advertisements  X    

Stories/Articles   X   

Logo  X    

Boulevard Pole Signage  X    

Street Signs     X

Land Markers     X

Other ~ Explanation: One on one contact with businesses within the district.

6. Please rank your top 5 choices for new services that could be provided by the State as it relates 
to the future development of your Cultural District?  

 
1st 

Choice 
(1)

2nd 
Choice 

(2)

3rd 
Choice 

(3)

4th 
Choice 

(4)

5th 
Choice 

(5)

Yearly and mandatory meeting of all cultural districts 
representatives X     

Series of educational and training meetings throughout the year, 
regionally and/or based on theme      

Initial grant of $3,000 upon certification as a cultural district to be 
used for district promotions      

Competitive grant of $5,000 for implementation of cultural district 
plans and activities      

Competitive grant of $10,000 for implementation of cultural 
district plans and activities      

Grants for infrastructure improvements - streetscapes, lighting, 
landscaping, sidewalks.  X    

Grants for building improvements      

Market analysis and consumer spending analysis for your District      

Consultants and other staffing services to implement plans and 
activites for your district      

Webinars      

Social networking between cultural districts representatives - 
listservs, Facebook, etc.      

Consultants and grants to assist in the development of a cultural 
district plan   X   

State sponsored paid advertisements promoting all cultural 
districts    X  

State sponsored promotional materials for promoting sales tax 
exemption of original works of art at retail outlets on on the web 
(rack cards, window signage, web banners, etc.)

    X

Other (please specify): 
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