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1. Name of Cultural District:

Baton Rouge Arts & Entertainment Cultural District

2. Contact Information for person completing this report on behalf of the local governing authority, 
in case further clarification is needed:

Name: - Gabriel Vicknair

Company/Organization: - Downtown Development District of Baton Rouge

City/Town: - Baton Rouge, Louisiana

Email Address: - gvicknair@brgov.com

Phone Number: - 225-389-5520

3. ACCOMPLISHMENTS~ List accomplishments in the district during the past year. Information 
should include marketing efforts; special events; organizational meetings; status of renovations; 
volunteer projects; infrastructure improvements; opportunities for artists; crime rate; etc. (Use as 
many lines as needed)

1. - 2011 was a great time to be in Downtown Baton Rouge, as we marked over 24 years of service to the community. 
Many new developments came to fruition this past year as new one’s were dreamed up. This past year, downtown 
welcomed 23 new businesses, we started construction on the Hampton Inn Hotel, and numerous housing projects have 
begun. The North Boulevard Town Square was completed, giving Baton Rouge a new place to gather and socialize. 
These public and private projects provide a wider variety of choices and new amenities that make downtown a more 
livable place and give workers, resident and visitors more reasons to visit downtown.

2. - Once known as the historic Hotel King before being converted to a dormitory during the Depression and then a state 
office building, the seven-story Hotel Indigo traces its roots back to the 1920s. This past year, a $25 million renovation 
restored the building to an upscale boutique hotel reflective of the surrounding community.

3. - Access to one of Baton Rouge’s greatest assets, the Mississippi River, just became easier with the opening of the 
River Park Underpass. The privately funded project allows public access to 36 acres of undeveloped property primed for 
development and the adjacent Hollywood Casino.

4. - After much controversy, the design and construction of a New River Center Library will soon be underway. Ten 
months ago the East Baton Rouge Parish Library Board, led by David Farrar – library system director, approved the 
allocation of $19 million dollars to demolish the current 33-year old dated structure and replace it with a new 57,000-
square-foot library. A joint venture of Washer Hill Lipscomb Cabaniss Architecture of Baton Rouge and Schwartz/Silver 
Architects of Boston was established to carry out the design of this state of the art facility.

5. - The Hartley Vey Studio has proposed a new facade and entrance that will face the North Boulevard Town Square. 
This entrance will allow users better access to the studio while providing a connection to the programming within the 
Town Square.

6. - The Tessier Building, located at 342, 346, 348 Lafayette St., is currently undergoing an extensive renovation and will 
serve as mixed use featuring residential units and office space. The construction kick-off on the Hampton Inn & Suites 
located on the corner of Lafayette and Main was held on November 30th. This 137 room 7 story Hampton Inn will open a 
tremendous infusion of economic activity in the downtown area.

7. - Over 60 public events – live music concerts, parades, fairs, festivals and runs- are held each year attracting tens of 
thousands of visitors to stay downtown to shop and dine. In addition to these events, downtown is also home to the 
weekly famer’s market and the monthly art’s market. We will continue to hosting events to ensure downtown is filled with 
energy and excitement pulsing with activity.

8. - The Downtown residential market got a boost in 2011 as the 22 unit mixed income apartment development at 438 
Main Street broke ground. Developments like 438 Main Street are crucial to the Downtown residential market as we 
establish Downtown as a place to live, play, and work. A $19 million dollar “face lift” and expansion took place over the 
course of this past year at the Baton Rouge River Center, Baton Rouge’s largest meeting and event space. The Baton 
Rouge River Center, which will house the 2012 U.S. Bowling Congress, underwent extensive renovations and the 
addition of 20,000-square feet through the enclosure of the area between the arena and the exhibition hall.

9. - Two significant projects, North Boulevard Town Square, the first project to be implemented from the Riverfront 
Master Plan, and the redesign of Galvez Plaza saw near completion. A groundbreaking ceremony took place on January 
14, 2011 on North Boulevard. Repentance Park re-design planning was also completed in 2011, adding to the Central 
Green concept for downtown.
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10. - The DDD also led a Holiday Art Walk and Spring Art Walk in 2011 in addition to a Phantom Gallery program that 
places original art work in vacant storefront spaces. We’ve had over 50 artist participate in the three successful 
programs.

4. IMPACT OF SALES TAX EXEMPTION~ Indicate the number of businesses, organizations, artists, 
events, and members of the public taking advantage of the original art sales tax exemption. Use 
approximate number if actual number is not known. NOTE: This is a numeric field- use only digits- 
no words, characters, or symbols, like $ or commas are accepted.

# of Businesses - 4

# of Organizations - 5

# of Individual Artists - 0

# of Art Sale Events - 0

# of Public Benefitting - 100

5. RENOVATION PROJECTS~ Indicate the number of building renovation projects begun in the 
Cultural District in 2011.

# Residential Projects - 3

# Commercial Projects - 5

6. BUILDING OCCUPANCY~ Indicate the percent of vacant buildings. (Refer to the vacancy reported 
in initial application)

There are currently 5 vacant buildings located within the boundaries of the Cultural Products District. However, two are 
currently being remodeled/renovated. The renovations being made to many of these buildings will be complete in 2012 
and will be occupied with tenants. The number of vacant building within the district has decreased by 6 since 2010.

7. OTHER INCENTIVES~ If any, list additional local incentives offered to businesses and/or 
qualifying artists residing in the district.

1. - Federal Historic Rehabilitation Tax Credit; State Historic Rehabilitation Tax Credits for Residential Properties

2. - 5 Year Property Tax Abatement on Improvements to Structures

3. - State Commercial historic Tax Credits; Development Impact Fee Waivers; Economic Development Zone Status

8. ECONOMIC ACTIVITY MEASUREMENTS~ List approximate numbers for cultural economic 
activity occurring within the Cultural District. NOTE! Numeric field- use only digits, no words, 
characters, or symbols, like $ or commas are accepted.

Number of new businesses opened. - 21

How many were arts/cultural businesses? - 1

Number of businesses closed. - 4

How many were arts/cultural businesses? - 0

Approximate number of cultural events? - 60

Approximate number attending events? - 500000

9. CULTURAL, COMMUNITY and ECONOMIC DEVELOPMENT~ Describe impacts within the Cultural 
District during 2011. These comments should describe the progress toward goals stated in the 
initial Cultural District application related to each of the items below. Be concise. A. Artistic or 
cultural development - the promotion of the arts, encouraging creativity, attracting artists or other 
cultural businesses, new artist housing and studio spaces. B. Community development - engaging 
residents, providing a sense of community, serving as a gathering place, strengthening community 
partnerships, developing a positive image of your District C. Economic development - revitalizing 
the neighborhood, enhancing property values, stimulating the economy, drawing tourists, 
establishing new businesses

A. Over 60 public events – live music concerts, parades, fairs, festivals and runs- are held each year attracting tens of 
thousands of visitors to stay downtown to shop and dine. In addition to these events, downtown is also home to the 
weekly farmer’s market and the monthly art’s market. We will continue to hosting events to ensure downtown is filled with 
energy and excitement pulsing with activity. This past year, North Boulevard Town Square was completed and will serve 
as the city's premiere live music and community event venue, hosting Live After Five, the Festival of Lights, and the 
Baton Rouge Blues Festival among others. The square will be programmed weekly with public events and will encourage 
increased activity within the district. B. The Downtown Development District continues to promote the Cultural Products 
District though a variety of mediums in an effort to attract more people to the downtown area. The Downtown 
Development District has an electronic database of nearly 5000 email address. The District sends out an e-newsletter on 
a weekly a basis promoting all of the upcoming cultural events within the district. C. The Cultural Products District 
designation has attracted a lot of attention from developers seeking to renovate old buildings revitalizing them and bring 
them back into economic commerce. State Tax credits have been intrumental in promoting redevelopment within the 
district.
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10. Briefly describe the organizational structure of your Cultural District. Organizational structure 
refers to who is responsible for implementing tasks and responsibilities for your district. This may 
be a local government office, community organization, staff person, volunteer, or other; and may be 
structured as the responsibility of a single person or a committee or board. 

The Downtown Development District is the legislative designated agency charged with setting the overall policy for the 
promotion and enhancement of Downtown Baton Rouge, so as to benefit the entire community. The DDD through 
adopted plans directs the public improvements, facilities, and services to be furnished, constructed or procured while 
encouraging public input and disseminating information regarding the aforementioned for the public’s interest. Downtown 
Baton Rouge is the face of the community. It is vitally important that it reflect an image of social, economic and cultural 
health.

11. Do you have a plan for the development of your Cultural District? These can include existing 
plans of city agencies, urban plans, strategic plans, operational plans, etc. 

No

12. If you answered "YES" to the previous question, please provide a brief description of the type of 
plan and the key objectives, tasks, financing and cost of implementing the plan. Email related 
documents to Gaye Hamilton, Cultural District Program Manager in the Office of Cultural 
Development to ghamilton@crt.la.gov. 

No Response

13. Communication within the Cultural District about Tax Incentives These communication tools 
would be used WITHIN your Cultural District to communicate with individuals, businesses, or 
organizations selling original works of art, or in regard to historic preservation tax credits. Indicate 
which, if any, communication tools were used to promote the rules and regulations for 
implementation of the tax incentives. Also, rate the effectiveness of each tool. 

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website X     

Social Media X     

Brochure X     

Newsletter X     

Flyers     X

TV/Radio     X

Advertisements     X

Stories/Articles X     

State sponsored public meetings     X

LGA sponsored public meetings     X

District sponsored public meetings X     

Other ~ List or describe other methods of communication used: 

14. Promotion of the Cultural District to the Public These promotional tools would be used for 
promoting visibility of the district, encouraging audiences and visitors to the district, engaging 
residents, developing a positive image of the district, etc. Indicate which, if any, promotional tools 
were used to promote the existence of your Cultural District to the public. Also, rate the 
effectiveness of each tool. 

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website X     

Public Meetings X     

Social Media X     

Events Calendar X     

Brochure X     

Newsletter X     

Flyers     X

TV/Radio     X

Advertisements     X

Stories/Articles X     

Logo     X

Boulevard Pole Signage     X

Land Markers     X

Other ~ List or describe other means of promotion used: 
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15. Rank your top 5 choices for new services that could be provided by the State as it relates to the 
future development of your Cultural District? 

 
1st 

Choice 
(1)

2nd 
Choice 

(2)

3rd 
Choice 

(3)

4th 
Choice 

(4)

5th 
Choice 

(5)

Yearly and mandatory meeting of all cultural district 
representatives      

Series of educational and training meetings throughout the year, 
regionally and/or based on theme   X   

Initial grant of $3,000 upon certification as a cultural district to be 
used for district promotions     X

Competitive grant up to $5,000 for implementation of cultural 
district plans and activities    X  

Grants for infrastructure improvements - streetscapes, lighting, 
landscaping, sidewalks. X     

Grants for building improvements  X    

Market analysis and consumer spending analysis for your district      

Consultants and other staffing services to implement plans and 
activities for your district      

Webinars      

Social networking between cultural districts representatives - 
listservs, Facebook, etc.      

Training or consultant to assist in the development of a cultural 
district plan      

State sponsored paid advertisements promoting all cultural 
districts      

State sponsored promotional materials for promoting sales tax 
exemption of original works of art at retail outlets on the web 
(rack cards, window signage, web banners, etc.)

     

Other (please specify): 

Follow Us: Facebook Twitter LinkedIn Our Blog 

Help: Tutorials Answers & FAQs Contact Support 

About Us: Management Team Board of Directors Partners Newsroom Contact Us We're Hiring 

Policies: Terms of Use Privacy Policy Anti-Spam Policy Security Statement Email Opt-Out 

Dansk Deutsch English Español Français 한국어 Italiano Nederlands 日本語 Norsk Português Русский Suomi Svenska 中文(繁體) 

Use Cases Customer Feedback Product Feedback Market Research Employee Satisfaction Performance Reviews Healthcare Surveys Event Planning

Education Surveys Non Profit Surveys Phone Polling Forms By Wufoo SurveyMonkey Audience
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