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1. Name of Cultural District:

Perkins Road Art District

2. Contact Information for person completing this report on behalf of the local governing authority, 
in case further clarification is needed:

Name: - Chelsea Norris

Company/Organization: - Ann Connelly Fine Art

City/Town: - Baton Rouge, LA

Email Address: - knorri3@lsu.edu, ann@annconnelly.com

Phone Number: - (225) 927-7677

3. ACCOMPLISHMENTS~ List accomplishments in the district during the past year. Information 
should include marketing efforts; special events; organizational meetings; status of renovations; 
volunteer projects; infrastructure improvements; opportunities for artists; crime rate; etc. (Use as 
many lines as needed)

1. - Facebook, twitter, email, word of mouth, artist members, Culturecandy.org, 225 magazine, DIG, Baton Rouge 
Business Report, on location filming at Bee Hive Salon and many other shops, best of baton rouge.com, country roads 
magazine, avenue rouge, Metropolitain Home, Domino Magazine, Louisiana Homes and Gardens, In Register, Artist 
personal websites, Louisiana State University

2. - Special events-Baton Rouge Gallery events, Shop Hop, Articulate, Baton Rouge Uncorked, Venus Envy, Woofstock, 
Delta Art Party, Eat for the arts, Music and Movies on the Lawn, food trucks, weekly student discount at Noelie Harmon, 
Art in the Park, Rollie Noelie, Abita Pub Crawls/beer dinner, Blackbird Letterpress, Sunday in the Park by the Arts 
Council of Baton Rouge, ART WINE DESIGN, Smoking Glue Gun Volume I, Kenetics-BR’s premier Live Art Auction, 
Drink, Shop and Be Merry, The Buy Local Card, Surreal Salon, First Wednesdays, Sundays at 4, CFA (community fund 
for the arts) REAL-LIFE EXPERIENCE exhibition, Surrealist Ball, Perspectives Exhibition in partnership with the Arts 
Council of Greater Baton Rouge, Color Forecast Party hosted by Arnold and associates interiors, Ann Connelly monthly 
Artists exhibitions.

3. - Other cultural districts affiliations and partners: Downtown Spring Art Walk ---Downtown Development District, LSU 
Night at the Shaw Center for the Arts, shaw center Art serving Art, LSU Glassell Gallery, Midcity Art Hop, Hot Art Cool 
Nights-MCM spring Art Hop, Uncommon thread Fashion Show, stabbed in the art, art melt, Bricks and Bombs artist co-
op, breada farmers Market, blue dog, Arts Council of Baton Rouge, Baton Rouge Film Commission, Baton Rouge Green 
Crawl, Forum 35, Louisiana Art and Science Museum, storyville Fashion show, White Linen night and dirty Linen night, 
Kerry Berry Atomic Pop Shop, Gallery Bohemia, North Gate Fest, George Rodrigue Foundation for the Arts, LPB Art 
Rocks!, Art for Arts Sake (Magazine Street), blackbird Letter Press, Fleur De Lis- LSU PRESS NEWSLETTER, 
Louisiana Book Festival, Baton Rouge Business Report, Wine Tasting at Circa Antiques, Creative Louisiana Meet up 
(Shaw Center for the arts), 2nd Annual Artists Rowe Arts Show, White Light Night, Dirty Coast Press, Free First Sundays 
at the LSU Museum of Art, VISUALIZE:an art show (Spanish Moon), Coates Guest House, Third Street Film Festival, 
Whole Foods Market Louisiana, Lamar of Baton

4. - Artists within the Perkins Rd Arts district have numerous opportunities for exposure through our many versatile and 
ever-growing businesses, gallerys and art-related events. This past year, we have seen a huge influx of interest and 
higher attendance at art-related events that has directly contributed to art sales increasing by up to 120% in some cases. 
With the assistance of local publications, we and other cultural districts are able to spread the word about opportunities 
for exposure and educate new collectors young and old about the thriving art community in Baton Rouge. The 
implementation of the cultural district program has been a driving force in the quality of collectors and the products of our 
artists. More artists and buyers are taking advantage of the sales-tax exemption on local artwork and this incentive has 
most likely contributed to the higher percentage of purchases from young collectors.

5. - Continuing infrastructure improvements have been consistently taking place during the past couple of years. The 
sidewalk and beautification of the Perkins Road Overpass area approved last year is now under construction. With the 
completion of the project, people will be able to free walk around the historic overpass area, located in the Perkins Rd. 
Arts District. This allows for a more community atmosphere and also contributed to the safety of pedestrians along with 
opening up more areas for parking. The restoration of the Perkins Rd. Hardware building was completed this last year 
and has been leased to full capacity with a mixture of corporate franchises, local boutiques and restaurants. The 
beautification of this area has already started to attract new businesses from around Baton Rouge. Noelie Harmon 
renovated a historic store in the overpass area and has noticed that the clientel in the Perkins Rd Area is more of their 
ideal customer. Iberia Bank is currently under construction as well and feels that the neighborhood is their ideal work 
environment. They also plan on taking advantage of the sales exemption on artwork from galleries in the area.
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6. - Renovations: gourmet girls, denim den, apartments, Jimmy Johns, Rock N Sake, Shlitz and Giggles, Amies, Bet-R, 
Frankies Dawg House, beautification of the scenic pathway in the historic Merchants district, Bella Bella, Zippys, Garden 
District Coffee, Coyote Moon, dentist office, Artspace Perkins, Monochrome Furniture

4. IMPACT OF SALES TAX EXEMPTION~ Indicate the number of businesses, organizations, artists, 
events, and members of the public taking advantage of the original art sales tax exemption. Use 
approximate number if actual number is not known. NOTE: This is a numeric field- use only digits- 
no words, characters, or symbols, like $ or commas are accepted.

# of Businesses - 40

# of Organizations - 10

# of Individual Artists - 500

# of Art Sale Events - 200

# of Public Benefitting - 2500

5. RENOVATION PROJECTS~ Indicate the number of building renovation projects begun in the 
Cultural District in 2011.

# Residential Projects - 5

# Commercial Projects - 12

6. BUILDING OCCUPANCY~ Indicate the percent of vacant buildings. (Refer to the vacancy reported 
in initial application)

5

7. OTHER INCENTIVES~ If any, list additional local incentives offered to businesses and/or 
qualifying artists residing in the district.

1. - NA

2. - NA

3. - NA

8. ECONOMIC ACTIVITY MEASUREMENTS~ List approximate numbers for cultural economic 
activity occurring within the Cultural District. NOTE! Numeric field- use only digits, no words, 
characters, or symbols, like $ or commas are accepted.

Number of new businesses opened. - 9

How many were arts/cultural businesses? - 5

Number of businesses closed. - 2

How many were arts/cultural businesses? - 1

Approximate number of cultural events? - 200

Approximate number attending events? - 3000

9. CULTURAL, COMMUNITY and ECONOMIC DEVELOPMENT~ Describe impacts within the Cultural 
District during 2011. These comments should describe the progress toward goals stated in the 
initial Cultural District application related to each of the items below. Be concise. A. Artistic or 
cultural development - the promotion of the arts, encouraging creativity, attracting artists or other 
cultural businesses, new artist housing and studio spaces. B. Community development - engaging 
residents, providing a sense of community, serving as a gathering place, strengthening community 
partnerships, developing a positive image of your District C. Economic development - revitalizing 
the neighborhood, enhancing property values, stimulating the economy, drawing tourists, 
establishing new businesses

Promoting the arts through cooperation with state and private businesses along with other cultural districts. Hosting and 
co-hosting many private and non-profit events to showcase new and up and coming artists. Producing more art shows 
that are directed towards new collectors at lower price points that also encourage submissions of unknown and student 
fine artists. Our district encourages creativity by mixing many different mediums from art to architecture, furniture design, 
music and many other artistic outlets. Many of our district-wide events provide entertainment in multiple ways—from live 
painting to interpretive dance. These media provide exposure to the public and a venue for the display of such arts in an 
environment where they can be appreciated. Businesses that are environmentally conscious and locally oriented have 
been attracted to our area for multiple reasons. The cultural district tax incentive is a major reason for opening or 
renovating businesses in our area, but also, businesses take into consideration the geographic location of our area along 
with the many beautification projects as well as the community atmosphere that is locally driven. Our cultural district is 
nestled in between two historic neighborhoods that have remained a very desirable part of our city. Businesses are 
mixed in with housing, restaurants, schools and art galleries. Most of the businesses in our area are locally owned and 
operated which naturally brings merchants together to work collectively on the success of the area as a whole. Baton 
Rouge Gallery has served as a meeting place for our cultural district as well as other districts, merchant associations, 
and other public community groups. The many events the district holds throughout the year are ever-growing and are 
always gaining sponsorships and partnerships with other businesses around town. The Perkins Road Art District and its 
cohorts are continually publicized for their many creative and entertaining events. Many businesses in the area have 
noticed significantly more exposure due to these district-wide events and art shows. The neighborhoods surrounding our 

Page 2 of 4SurveyMonkey - Survey Results

7/12/2012http://www.surveymonkey.com/MySurvey_ResponsesDetail.aspx?sm=g1DMXQGnV5sFf...



district are some of the most historic in the city. Along with the geographic location, the successfulness of our cultural 
district has inevitably helped increase the property value of the area. There are limited vacancies in businesses and 
residential properties. New construction is limited and renovations are in high frequency. The area possesses many 
shops and restaurants that are well known to the city and only exist in one location. This makes our district special 
because we can use our reputation to attract tourism and rely on our outstanding merchants (new and old) to keep 
people coming back to our area. New businesses have renovated many historic buildings and are operating successfully. 
Many clusters of businesses are walking friendly for customers and give a neighborhood atmosphere in the busy heart of 
town.

10. Briefly describe the organizational structure of your Cultural District. Organizational structure 
refers to who is responsible for implementing tasks and responsibilities for your district. This may 
be a local government office, community organization, staff person, volunteer, or other; and may be 
structured as the responsibility of a single person or a committee or board. 

Gaye Hamilton is our liaison with the cultural district program and stays in contact with our district through out leading 
business, Ann Connelly Fine Art. Ann Connelly and Paul Connelly spear-headed the initiative along with her employee 
Chelsea Norris and Monochrome/Front Door Architecture employee, Jonathan House. Our organization is affiliated with 
the Historic Merchants District and the Perkins Road Historic District encompassing the Poets and Philosophers 
neighborhood association.

11. Do you have a plan for the development of your Cultural District? These can include existing 
plans of city agencies, urban plans, strategic plans, operational plans, etc. 

No

12. If you answered "YES" to the previous question, please provide a brief description of the type of 
plan and the key objectives, tasks, financing and cost of implementing the plan. Email related 
documents to Gaye Hamilton, Cultural District Program Manager in the Office of Cultural 
Development to ghamilton@crt.la.gov. 

Although we currently do have a detailed infrastructure or finance plan for the future, we as a district are constantly 
striving to expand our district and to include residential surrounding areas. In the coming years, we hope to bridge the 
gap between our districts and other cultural districts in the area. With this, we could successfully spread the benefits of 
the cultural district program to all art and non-art related businesses thereby improving the culture integrity of the city as 
a whole.

13. Communication within the Cultural District about Tax Incentives These communication tools 
would be used WITHIN your Cultural District to communicate with individuals, businesses, or 
organizations selling original works of art, or in regard to historic preservation tax credits. Indicate 
which, if any, communication tools were used to promote the rules and regulations for 
implementation of the tax incentives. Also, rate the effectiveness of each tool. 

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website  X    

Social Media X     

Brochure     X

Newsletter   X   

Flyers     X

TV/Radio     X

Advertisements     X

Stories/Articles  X    

State sponsored public meetings  X    

LGA sponsored public meetings   X   

District sponsored public meetings     X

Other ~ List or describe other methods of communication used: Facebook, twitter, email, word of mouth, artist members, 
Culturecandy.org, 225 magazine, DIG, Baton Rouge Business Report, on location filming at Bee Hive Salon and many 
other shops, best of baton rouge.com, country roads magazine, avenue rouge, Metropolitain Home, Domino Magazine, 
Louisiana Homes and Gardens, In Register, Artist personal websites, Louisiana State University

14. Promotion of the Cultural District to the Public These promotional tools would be used for 
promoting visibility of the district, encouraging audiences and visitors to the district, engaging 
residents, developing a positive image of the district, etc. Indicate which, if any, promotional tools 
were used to promote the existence of your Cultural District to the public. Also, rate the 
effectiveness of each tool. 

 Excellent (1) Good (2) Average (3) Poor (4) Not Used (0)

Website X     

Public Meetings  X    

Social Media X     

Events Calendar X     

Brochure     X
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Newsletter     X

Flyers  X    

TV/Radio     X

Advertisements     X

Stories/Articles X     

Logo X     

Boulevard Pole Signage     X

Land Markers     X

Other ~ List or describe other means of promotion used: NA

15. Rank your top 5 choices for new services that could be provided by the State as it relates to the 
future development of your Cultural District? 

 

1st 

Choice 

(1)

2nd 

Choice 

(2)

3rd 

Choice 

(3)

4th 

Choice 

(4)

5th 

Choice 

(5)

Yearly and mandatory meeting of all cultural district 
representatives    X  

Series of educational and training meetings throughout the year, 
regionally and/or based on theme      

Initial grant of $3,000 upon certification as a cultural district to be 
used for district promotions   X   

Competitive grant up to $5,000 for implementation of cultural 
district plans and activities      

Grants for infrastructure improvements - streetscapes, lighting, 
landscaping, sidewalks.     X

Grants for building improvements      

Market analysis and consumer spending analysis for your district      

Consultants and other staffing services to implement plans and 
activities for your district      

Webinars      

Social networking between cultural districts representatives - 
listservs, Facebook, etc.      

Training or consultant to assist in the development of a cultural 
district plan      

State sponsored paid advertisements promoting all cultural 
districts X     

State sponsored promotional materials for promoting sales tax 
exemption of original works of art at retail outlets on the web 
(rack cards, window signage, web banners, etc.)

 X    

Other (please specify): NA
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