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1. Name of Cultural District:

City of Gretna Cultural District

2. Contact Information for person completing this report on behalf of the local governing authority, 
in case further clarification is needed:

Name: - Mayor Ronnie C. Harris

Company/Organization: - City of Gretna

City/Town: - Gretna, Louisiana

Email Address: - rharris@gretnala.com

Phone Number: - 504-363-1506

3. ACCOMPLISHMENTS~ List accomplishments in the district during the past year. Information 
should include marketing efforts; special events; organizational meetings; status of renovations; 
volunteer projects; infrastructure improvements; opportunities for artists; crime rate; etc. (Use as 
many lines as needed)

1. - The City of Gretna through the Gretna Economic Development Association have continued its Art Walks, weekly 
Farmer's Market, Historic District Home Tour, the Gretna Heritage Festival,and weekly seasonal Riverfront Concert 
Musical Performances. T

2. - New attractions and events added within the district were, a Thursday night kick-off concert promoting the Heritage 
Festiva1 featuring “Midtown Men” the original cast of the world renowned “Jersey Boys”.

3. - Relocation and ongoing renovations of an 1840’s bargeboard Creole Cottage. Once completed, it will become the 
new home of our “Welcoming Center”. This center will be an additional venue for art displays

4. - Renovations to a historic United States Post Office building purchased by the City began which will become Gretna’s 
Cultural Center for the Arts

5. - The Post-Backstage, a local non-profit organization sponsored a Christmas concert, “Angelic Sounds of Christmas” 
featuring the Louisiana Philharmonic Orchestra’s first performance in Historic Downtown Gretna. Proceeds committed to 
renovations to the Cultural Center for the Arts

6. - Hollywood South- 12 movies were shot in various locations within the Downtown Historic District, the Cultural District 
and other areas of the City

7. - The City of Gretna continues to provide quality law enforcement and fire protection. The City’s reputation as a quaint 
and safe community with a very low crime rate has been an incentive and marketing tool which have resulted in 
increased real estate demands and escalating property values

4. IMPACT OF SALES TAX EXEMPTION~ Indicate the number of businesses, organizations, artists, 
events, and members of the public taking advantage of the original art sales tax exemption. Use 
approximate number if actual number is not known. NOTE: This is a numeric field- use only digits- 
no words, characters, or symbols, like $ or commas are accepted.

# of Businesses - 20

# of Organizations - 14

# of Individual Artists - 14

# of Art Sale Events - 12

# of Public Benefitting - 500

5. RENOVATION PROJECTS~ Indicate the number of building renovation projects begun in the 
Cultural District in 2011.

# Residential Projects - 61
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# Commercial Projects - 24

6. BUILDING OCCUPANCY~ Indicate the percent of vacant buildings. (Refer to the vacancy reported 
in initial application)

5.7% down from 8.1% when applied

7. OTHER INCENTIVES~ If any, list additional local incentives offered to businesses and/or 
qualifying artists residing in the district.

No Response

8. ECONOMIC ACTIVITY MEASUREMENTS~ List approximate numbers for cultural economic 
activity occurring within the Cultural District. NOTE! Numeric field- use only digits, no words, 
characters, or symbols, like $ or commas are accepted.

Number of new businesses opened. - 12

How many were arts/cultural businesses? - 1

Number of businesses closed. - 26

How many were arts/cultural businesses? - 1

Approximate number of cultural events? - 77

Approximate number attending events? - 155550

9. CULTURAL, COMMUNITY and ECONOMIC DEVELOPMENT~ Describe impacts within the Cultural 
District during 2011. These comments should describe the progress toward goals stated in the 
initial Cultural District application related to each of the items below. Be concise. A. Artistic or 
cultural development - the promotion of the arts, encouraging creativity, attracting artists or other 
cultural businesses, new artist housing and studio spaces. B. Community development - engaging 
residents, providing a sense of community, serving as a gathering place, strengthening community 
partnerships, developing a positive image of your District C. Economic development - revitalizing 
the neighborhood, enhancing property values, stimulating the economy, drawing tourists, 
establishing new businesses

A) Renovations were untaken to a historic United States Post Office building, purchased by the City of Gretna to become 
the Cultural Center for the Arts. Once the structure is completely renovated and opened, it will become the centerpiece of 
the arts district, serving as a venue for theatrical performances and the arts. The City has successfully encouraged local 
businesses to promote the arts by hanging work by local artists for sale throughout their businesses. B) A group of local 
business people within the district formed Gretna Economic Revitalized Development, Inc. (G-REDI), a non-profit 
organization, whose sole mission is to raise funds to contribute toward the enrichment and development of cultural and 
historic preservation. The renovation and opening of new restaurants and businesses throughout the district is 
encouraging further development of adjacent commercial spaces as well as of residential properties. C) Renovations are 
underway on a relocated 1840’s historic bargeboard Creole Cottage, which will become the new Visitor’s Center for 
welcoming tourists and promoting the City. Construction of a 19 unit, 5 story riverfront condominium development is also 
underway. It is anticipated that this project will stimulate economic growth within the district by increased property values 
and stimulate increased property tax and sales tax revenues. Tourism has been a significant component towards the 
economic growth and development within the City. It was Gretna’s recently retired Tourism Coordinator (Mrs. Virgie Ott) 
passion and dedication that put Gretna on the tourism map. It was that dedication and passion for promoting the City that 
led Gretna to an award winning success, becoming one of the nation’s hottest 100 stops for bus tours. To commemorate 
her outstanding service in the field of tourism promotion and marketing, the Jefferson Convention & Visitors Bureau, Inc 
created the Virgie Ott Tourism Award to be presented annually to the individual who portrayed dedication, passion and 
service to the Tourism Industry. In the inaugural year of presenting the award, the Jefferson Convention & Visitor’s 
Bureau, Inc. presented now retired Tourism Coordinator, the 1st Annual Mrs. Virgie Ott Tourism Award. A new Tourism 
Coordinator has been appointed and aggressive marketing of new businesses and the retention of loyal customers are 
underway. An outreach marketing campaign has been extended to the Downtown New Orleans Hotel Industry to 
encourage tourists to visit our City via waterway, experiencing a Gretna-Algiers Ferry boat ride along the mighty 
Mississippi River.

10. Briefly describe the organizational structure of your Cultural District. Organizational structure 
refers to who is responsible for implementing tasks and responsibilities for your district. This may 
be a local government office, community organization, staff person, volunteer, or other; and may be 
structured as the responsibility of a single person or a committee or board. 

No Response

11. Do you have a plan for the development of your Cultural District? These can include existing 
plans of city agencies, urban plans, strategic plans, operational plans, etc. 

No Response

12. If you answered "YES" to the previous question, please provide a brief description of the type of 
plan and the key objectives, tasks, financing and cost of implementing the plan. Email related 
documents to Gaye Hamilton, Cultural District Program Manager in the Office of Cultural 
Development to ghamilton@crt.la.gov. 

No Response
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13. Communication within the Cultural District about Tax Incentives These communication tools 
would be used WITHIN your Cultural District to communicate with individuals, businesses, or 
organizations selling original works of art, or in regard to historic preservation tax credits. Indicate 
which, if any, communication tools were used to promote the rules and regulations for 
implementation of the tax incentives. Also, rate the effectiveness of each tool. 

No Response

14. Promotion of the Cultural District to the Public These promotional tools would be used for 
promoting visibility of the district, encouraging audiences and visitors to the district, engaging 
residents, developing a positive image of the district, etc. Indicate which, if any, promotional tools 
were used to promote the existence of your Cultural District to the public. Also, rate the 
effectiveness of each tool. 

No Response

15. Rank your top 5 choices for new services that could be provided by the State as it relates to the 
future development of your Cultural District? 

No Response
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