
Q1: Name of Cultural District: Baton Rouge Arts & Entertainment District

Q2: Contact Information for person completing this report:
Name: Whitney Cooper
Company/Organization: Downtown Development District
City/Town: Baton Rouge
Email Address: wcooper@brgov.com
Phone Number: 225-389-5520

Q3: ACCOMPLISHMENTS~List accomplishments in the district during the past year. Information
should include marketing efforts; special events; organizational meetings; status of renovations;
volunteer projects; infrastructure improvements; opportunities for artists; crime rate; etc. (Use as
many lines as needed)
1. Downtown is quickly becoming one of the

most desirable places to live in Baton
Rouge; the residential developments
currently underway will bring a total of over
300 additional units within the Central
business District alone. Complementing
these residential developments, public
greenspaces are being implemented by the
DDD as part of Plan Baton Rouge II’s
‘Central Green’ concept.
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2. Commercial Properties is currently
investing $7 million in the construction of a
mixed-use development on the corner of
Third Street and Convention Street that will
introduce an additional 28 residential units
downtown. The Onyx Residences,
conveniently located just a block away from
North Boulevard Town Square, will include
both one and two bedroom options that
range in size from 600-1,100 square feet.
Rents will range from $1,600 to $2,500 a
month and amenities such as fiber-based
Internet provided by CenturyLink, DirectTV
service and balconies overlooking the street
will be included. The property will also
include 5,600 square feet of retail space on
the ground level. The groundbreaking
ceremony for this residential project located
in the heart of the arts and entertainment
district took place on September 15, 2014.
Construction is expected to be complete in
the fourth quarter of 2015.

3. State officials Governor Jindal and
Secretary Moret, in collaboration with
Mayor-President Kip Holden, and the Baton
Rouge Area Chamber captured this
internationally renowned company with
incentives to locate downtown and increase
the economic viability of Baton Rouge.
Complementing this unique partnership is
the commitment from Louisiana State
University (LSU) to increase computer
related graduates, along with riverfront
property improvements from The Baton
Rouge Area Foundation and Commercial
Properties Realty Trust. The riverfront
property is projected to contain the IBM
facility as well as 85 residential units within
a residential complex known as 525
Lafayette. The location of IBM offices in
Downtown Baton Rouge will provide over
800 new jobs within the capital region. The
groundbreaking for this project took place in
September 2013 and a topping celebration
was held on December 15th. IBM is
expected to occupy the building in third
quarter of 2015.
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4. A group of investors led by David Weinstein
and Dyke Nelson acquired the Capital One
Bank building at 440 on Third Street
downtown in June 2013. The development
was later renamed 440 on Third and signed
Matherne’s Supermarket, a full service
grocery store, to occupy the bottom floor
15,000 square-foot retail space and
USAgencies to occupy the top 2 floors. The
renovation construction costs total
approximately $12 million to convert the
interior as a multi-use facility with
residential units, offices, and bottom floor
retail. The 1950’s eight-story, 114,000-
square-foot building offers spectacular
panoramic views of Downtown Baton
Rouge and the Mississippi River. 65 one
and two bedroom residential units will be
available for rent ranging from $809 –
$1364 per month complete with over 100
available parking spaces. 28 parking
spaces will be dedicated to supermarket
patrons. Construction began in early 2014;
Matherne’s opening date is projected in
January 2015 and USAgencies is planning
to move into their offices in February 2015.

5. The Grand Lady, located at 310 Convention
Street, was recently purchased by Mark
and Debbie Hudson. One of the last
Victorian homes in Downtown Baton
Rouge, The Grand Lady was built in 1905
and it is currently being renovated back to
its original architectural glory by Chenevert
Architects. Preservation of the historical
details of the house, including 12-foot
ceilings and fireplaces, are a priority of this
restoration effort. The initial phase includes
renovating the home to include 7
apartments and the second phase will
include 6 additional apartments in the rear
of the home surrounding a New Orleans-
style courtyard.
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6. Downtown residents and guests enjoy over
1,500 annual events including parades and
large events, such as the popular Live After
Five concert series. Many of these events
are located in the recently implemented
public greenspaces, North Boulevard Town
Square and Repentance Park. The
Downtown Development District
implemented these spaces as part of the
recommendations from its master plans in
order to spur investment and provide a
constant stream of attractions and activity.
Future improvements to the City Hall Plaza
and the Riverfront Plaza stage are currently
being developed to provide more outdoor
event opportunities downtown.

7. The Lafayette House is a $2.5 million new
construction project that will be located near
the corner of Lafayette and Laurels Streets
next to the recently renovated Tessier
Building. The Lafayette House will be
comprised of twenty, one bedroom luxury
residential units. The Lafayette House is
within walking distance to restaurants and
shopping as well as North Boulevard Town
Square. Construction is expected to
commence in the first quarter of 2015.

8. The Historic Richoux building located on the
corner of Third Street and Florida Street
was purchased in 2013 by developer Mike
Crouch for $1.2 million. Raising Cane’s, the
first occupant of the building, celebrated its
ribbon cutting of their 183rd location and
19th location in the Capital city in May
2014. The 3,000 square foot restaurant was
designed by CSRS, Inc. and constructed by
MAPP Construction. Raising Canes’ over
40 new downtown employees are now
serving quality chicken finger meals from
the heart of Historic Third Street.
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9. Windsor Aughtry Company, Inc. of
Greenville, S.C., announced in the fall of
2014 that they will develop an
approximately 85,000 square foot, eight-
story, 147-room Courtyard Marriott Hotel at
the epicenter of Downtown’s Third Street
Corridor, 260 Third Street. The Downtown
Courtyard Marriott’s specific Third Street
location pays homage to the Hotel
Istrouma, Baton Rouge’s first downtown
hotel formerly at the same Third Street
location. The completion of this $20 million
investment will exceed the goal of 1,000
available hotel rooms downtown. Pending
city approvals, construction would begin in
the second quarter of 2015 with an opening
in the 3rd quarter of 2016.

10. Baton Rouge’s first skyscraper, built in
1926 originally as the home of Louisiana
National Bank, was purchased by
developer Mike Wampold in the spring of
2014. The 12 story art deco building is
located on the corner of Convention and
Third Street and offers over 92,000 square
feet. The building was most recently used
to house state offices, but the state
announced in 2013 their intention to sell the
building. Current plans are to renovate the
building to include either residential or hotel
units.

11. Lafayette Street is conceived as the
primary pedestrian spine linking the new
Visitor Center and the Old State Capitol,
and will become a vibrant urban street with
a healthy mix of shops, restaurants, hotels,
and apartments. In response to
developments such as the IBM, 525
Lafayette, Hampton Inn and the Historic
Tessier Building renovation, portions of
Lafayette Street and Florida St. were
approved for funding in the amount of
$300,000 for streetscape improvements.
Construction is expected to begin on these
improvements in the 2nd quarter of 2015.
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12. The Downtown Business Association
partnered with the Downtown Development
District to host a Cultural District Program
luncheon, Tuesday, Sept. 23, from
11:30am-1pm, at the DDD office. The
primary goal of the Cultural Districts
workshop was to educate and inform
business owners within the district of the
program’s incentives and how to utilize
them. The state cultural district program
director, Gaye Hamilton, gave a
presentation about the history, incentives,
and statewide issues and successes. Tiffani
Delapasse, Revenue Manager from the
EBR City-Parish, provided attendees with
tax forms and explained the process in
obtaining and reporting the tax incentives.
Approximately 17 business owners selling
art attended the workshop.

Q4: IMPACT OF SALES TAX EXEMPTION~Estimate the number of businesses, organizations, artists,
events, and members of the public that used the original art sales tax exemption during this calendar
year. Use approximate numbers, you are not expected to have exact figures. IMPORTANT NOTE:
Numeric fields- USE ONLY DIGITS- no words, characters, or symbols, like dashes, $ or commas are
accepted.
# of Businesses 15
# of Organizations 5
# of Individual Artists 0
# of Art Sale Events 0
# of Public Benefitting 100

Q5: RENOVATION PROJECTS~Indicate the approximate number of building renovation projects
begun in the Cultural District during this calendar year.
# Residential Projects 3
# Commercial Projects 5

Q6: BUILDING OCCUPANCY~Indicate the percent of
vacant buildings in the Cultural District. (Refer to
the vacancy reported in initial application)

3 buildings are currently vacant, representing 
approximately 5% buildings within the district.  1 of 
the 3 buildings was not indicated in the original 
application (State Office Building on SE corner of 
Convention & Third)
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Q7: OTHER INCENTIVES~List any additional local incentives offered to businesses and/or qualifying
artists residing in the district. Or enter "None"
1. • Federal Historic Rehabilitation Tax Credit;

State Historic Rehabilitation Tax Credits for
Residential Properties

2. 5 Year property tax abatement on
improvements to structures

3. • State commercial historic tax credits;
development impact fee waivers; economic
development zone status

Q8: ECONOMIC ACTIVITY MEASUREMENTS~List approximate numbers for cultural economic activity
occurring within the Cultural District during this calendar year. NOTE! Numeric fields- USE ONLY
DIGITS - no words, characters, or symbols, like $ or commas are accepted.
Number of new businesses opened. 15
How many were arts/cultural businesses? 2
Number of businesses closed. 4
How many were arts/cultural businesses? 4
Approximate number of cultural events? 200
Approximate number attending events? 875000

Q9: Do you have a plan for the development of your
Cultural District? This can include existing plans for
the city, local government agencies, urban plans,
strategic plans, community plans, etc., or it may be
a plan developed specifically to enhance arts and
cultural experience in the Cultural District.

No

Q10: If you answered "YES" to the previous
question, please provide a brief description of the
key objectives, tasks, financing, and cost of
implementing the plan.

Respondent skipped this
question

Q11: GOAL SETTING (Please Note ~ This is a new question to contribute to planning for your
district.)List three or more goals that will improve the district and describe how they can be
accomplished. The goals should relate to one or more of the items listed below. Be concise. A.
Artistic or cultural development - the promotion of the arts, encouraging creativity, attracting artists
or other cultural businesses, new artist housing and studio spaces. B. Community development -
engaging residents, providing a sense of community, serving as a gathering place, strengthening
community partnerships, developing a positive image of your District C. Economic development -
revitalizing the neighborhood, enhancing property values, stimulating the economy, drawing tourists,
establishing new businesses

1.  Promote business tax reporting
2.  Promote art sale events that would increase tax reporting
3.  Conduct Business Survey about district art sales & the reporting process
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Q12: Briefly describe the Organizational Structure of your Cultural District. Organizational structure
refers to who is responsible for communications, promotions, and reports for your district. This may
be the local government, a staff person, a community organization, a volunteer, or other. Indicate
whether the responsibility falls to a single person, an organization, or a cultural district advisory
team.

The Downtown Development District is the legislative designated agency charged with setting the overall 
policy for the promotion and enhancement of Downtown Baton Rouge, so as to benefit the entire community.  
The DDD, through adopted plans, directs the public improvements, facilities, and services to be furnished, 
constructed, or procured while encouraging public input and disseminating information regarding the 
aforementioned for the public’s interest.  Downtown Baton Rouge is the face of the community.  It is vitally 
important that it reflect an image of social, economic, and cultural health.

Q13: Who is responsible for setting goals,
implementing tasks, and fulfilling responsibilities
for your district. Choose all that apply?

Arts Council, Business Association, DDD

Q14: Communication and Promotion of the Cultural District --Indicate which tools were used to
communicate with residents, businesses, or organizations about selling original works of art, state
historic tax credits, and promoting events to the public. Rate the effectiveness of each tool.

Website Excellent

Facebook/Social Media Excellent

Brochure Good

Neighborhood or Business Association public
meetings

Excellent

Q15: Rank your top 6 choices for services that could be provided by the State that would most benefit
the development of your Cultural District?

Training or consultant to assist in the development of
a Cultural District Plan

1st Choice

Educational training meetings throughout the year,
regionally and/or based on theme

3rd Choice

Competitive grant up to $5,000 for implementation of
Cultural District plans and activities

2nd Choice

Market and consumer spending analysis for your
district

4th Choice

State sponsored paid advertisements promoting all
cultural districts

5th Choice

State sponsored promotional materials for sales tax
exemption of original art at retail outlets (rack cards,
window signage, web banners, etc.)

6th Choice
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Q16: Gender Respondent skipped this
question

Q17: Age Respondent skipped this
question

Q18: Household Income Respondent skipped this
question

Q19: Education Respondent skipped this
question

Q20: Location (Census Region) Respondent skipped this
question
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