
Q1: Name of Cultural District: Baton Rouge Arts & Entertainment District

Q2: Contact Information for person completing this report:
Name: Whitney Cooper
Company/Organization/Job Downtown Development District
City/Town: Baton Rouge
Email Address: wcooper@brgov.com
Phone Number: 225-389-5520

Q3: ACCOMPLISHMENTS~List accomplishments in the district during the past year. Information should
include special events; promotional efforts; organizational meetings; cultural programs; building renovations;
volunteer projects; infrastructure improvements; opportunities for artists; etc. (Use as many lines as needed)
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1. Downtown is quickly becoming one of the most
desirable places to live in Baton Rouge; 2015
welcomed 150 residential units to the Arts &
Entertainment District and 2016 is projected to
bring an additional 120. The Onyx Residences
($7million), located on Third and Convention
Streets is expected to be complete in the fall of
2016 and will have 28 new residential units and
retail ground floor space that will house Iberia
Bank, Kean’s Fine Dry Cleaning, and Regal
Nails. 440 On Third ($12 million) was
completed in 2015 and brought 65 residential
units and Matherne’s Supermarket, a full
service grocery store, to occupy the bottom
floor. USAgencies, an international insurance
company also occupies the top 2 floors of the
440 on Third development. The Grand Lady
($1.8 million), one of the last Victorian homes in
Downtown Baton Rouge, has almost completed
its renovation and will include 7 apartments. A
second phase will include 6 additional
apartments in the rear of the home surrounding
a New Orleans-style courtyard. Developers of
the Commerce Building ($30 million) received
state and federal historic rehabilitation tax
credits as well as a U.S. Department of Housing
& Urban Development loan to finance the
historical restoration multi-use project currently
under construction to include 93 residential
units, a rooftop restaurant & pool, fitness
center, on-site covered parking, and Magpie
Cafe’ on the bottom floor. The Lafayette House
($2.5 million) is a project that is expected to
begin construction in the first quarter of 2016
and will be comprised of twenty, one bedroom
luxury residential units.

2. The hotel industry in Arts & Entertainment
District is on the rise with approximately 300
hotel units expected to be available in 2016-
2017. Renovation is currently underway on the
old Louisiana Bank Building on the corner of
Third and Convention Streets. The building has
been vacant since it was used to house state
offices and is expected to have a Jewish Style
Deli located on the first floor of the of the
building when renovations are complete.
Construction of the Courtyard Marriott Hotel
($20 million) will begin in 2016 on a currently
vacant, underutilized surface parking lot located
at the epicenter of Downtown’s Third Street
Corridor, 260 Third Street. The Downtown
Courtyard Marriott’s specific Third Street
location pays homage to the Hotel Istrouma,
Baton Rouge’s first downtown hotel formerly at
the same Third Street location. Starbucks
Coffee has also announced its plan to open a
downtown location within the bottom floor hotel
space.
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3. The Walls Project has installed 8 artworks in
the downtown area with a total investment of
over $170,000, the most recent of which is
located at Mentorship Academy on the
northwest corner of Florida Street and Fourth
Street. Mural artist Eddie Mendieta entitled the
piece, “On the Shoulders of Giants” and it is
intended to evoke an image of the Academy’s
students. The three young faces are
surrounded by their thoughts of the periodic
table, DNA helices, and more STEM imagery
circulating around them.

4. As development continues to escalate in
Downtown Baton Rouge, transportation experts
are exploring and initiating projects that address
the changing dynamics and offer alternative
transportation methods. The Nicolson Corridor
Tram was awarded a $1.8 million
Transportation Investment Generating
Economic Recovery (TIGER) grant to plan the
3.1 mile proposed route that will include the
Arts & Entertainment District and connect
downtown to LSU, stretching primarily along
Nicolson Drive. The two-waying of St. Louis and
St. Ferdinand Streets ($1 million) was also
completed in 2015 in order to tie more
downtown streets together, allow traffic to enter
into the downtown area unimpeded by diverting
traffic out of Beauregard Town, and strengthen
the connection between downtown, Old South
Baton Rouge, and LSU. Streetscape
improvements to Lafayette Street & Florida
Street ($300,000) will be under construction in
2016 to link downtown’s cultural and civic
attractions to new developments such as the
IBM, 525 Lafayette, and the Hampton Inn. The
Walls Project is also in the process of designing
parking lot screening to improve the pedestrian
experience past surface parking lot areas
located at key intersections of Florida and
Lafayette Streets. The Florida Street Riverfront
Access ($1 million) was completed in 2015 and
is a strategically located public space that
connects the Downtown Greenway to the
Mississippi River Levee Trail. The Baton Rouge
Rotary selected the Florida Street Riverfront
Access as the location for their 2018 centennial
celebration that will include a sculptural piece
($350,000) by the international artist Po Shu
Wang. The Downtown Greenway ($3 million) is
a pedestrian and bicycling corridor that links
inner city residential neighborhoods to the Arts
& Entertainment District utilizing the existing
BREC parks, interstate infrastructure, and
public right-of-ways. The creation of the
Greenway is also intended to spur new
investments and redevelopment in the city’s
core. Expressway Park, Myrtle Street Trail, and
the Florida Street Riverfront Access point are
components of the Downtown Greenway that
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completed construction in 2015. Phase II of the
Downtown Greenway, East Boulevard and
North Boulevard, are expected to begin
construction in the spring of 2016. The River
Road Bike Path will extend north of the existing
Levee Bike Path to extend the reach of the
Downtown Greenway and service new and
upcoming riverfront developments including
River Park and the IBM. This bike path is
expected to be part of a transfer of this portion
of River Road from the state to the city-parish.
A grant for streetscape and sidewalk
improvements on the east side of River Road
has also been secured. To further complement
these transportation initiatives, the
Environmental Protection Agency completed a
Bike Share plan for the city of Baton Rouge in
2015 and the DDD partnered with the Capital
Region Planning Commission to install 70 bike
racks in early 2016.

5. Complementing the many private investments
and developments currently being
implemented, public greenspaces are being
implemented by the DDD as part of Plan Baton
Rouge II’s ‘Central Green’ concept.
Repentance Park ($3.5 million) was
constructed in 2013 to provide a venue for large
events and serve as a component of the
southern anchor of the Arts & Entertainment
District.

6. The Design Resource Center’s (DRC) mission
is to unite the design community with the public
by creating a common ground for students,
professionals, residents, and business owners
to engage one another in design discussions
focused on the promotion of commerce and
culture in Downtown Baton Rouge. The center
ultimately informs citizens on the direction of
Baton Rouge as outlined in Plan Baton Rouge
II, Future BR and other adopted master plans.
Many universities, professional organizations,
and community groups have utilized the space
since its opening in 2013.
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7. In order to most effectively market the complete
downtown Baton Rouge experience to visitors,
residents, and workers; the Downtown
Development District has designed and
released updated welcome guides. The
contents of the welcome guide include:
Attractions & Festivals, Restaurants,
Merchants, Parking, New Business, and New
Residents.In addition to the welcome guides,
the Downtown Development District created a
Development Toolkit to provide developers and
investors key market data and statistics about
the downtown area and activities. The toolkit
outlines numerous permitting processes,
provides important contact information, and
gives a snapshot into current downtown
demographics. All available local and State
economic incentives are also outlined within the
document that is available on our website and
in our complete marketing packets. In addition,
the DDD website has been redeveloped by
Covalent Logic. The new website focuses on a
new, innovative design, as well as making
information more easily accessible to each type
of user.

8. Downtown residents and guests enjoy over
1,500 annual events including parades and
large events, such as the popular Live After
Five concert series. Many of these events are
located in the recently implemented public
greenspaces, North Boulevard Town Square
and Repentance Park. The Downtown
Development District implemented these
spaces as part of the recommendations from its
master plans in order to spur investment and
provide a constant stream of attractions and
activity. Future improvements to the City Hall
Plaza and the Riverfront Plaza stage are
currently being developed to provide more
outdoor event opportunities downtown. In
addition to implementing these unique public
spaces, the DDD also manages all aspects of
these greenspaces such as the beacon
programming, assistance with event logistics,
and maintaining the landscape in order to
enhance the public’s downtown experience.
The DDD, functioning as a liaison between
event coordinators and City-Parish
Departments, also reviews event applications
and assists in required permitting processes.
Event information is also available and
marketed through various DDD outlets
including emails, social media, the North
Boulevard Town Square Media Beacon, and
website calendars. The Special Event
Procedures and Guidelines Handbook,
available online or in our office, was developed
and is maintained as an overview to the
logistics and processes in event coordination.
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9. In December of 1995, the DDD received
designation as an Economic Development Zone
(EDZ). One-time $2,500 job tax credit for each
net new job created. 4% rebate of sales and
use taxes paid on qualifying materials,
machinery, furniture, and/or equipment
purchased or a 1.5% refundable investment tax
credit on the total capital investment, excluding
tax exempted items. The incentives apply to
most business within the entire DDD.
Enterprise Zones and Economic Development
Zones both offer the same incentives, but
grocery stores and retail are not eligible unless
part of an Enterprise Zone. The Board of
Commerce and Industry recently approved the
relocation of the Enterprise Zone that
encompasses Census Tract 28.02 - Block
group #1, in order to designate Census Tract
51 - Block group #2 as an Enterprise Zone,
making Matherne’s Market which is required to
be within an Enterprise Zone to receive the
incentives, eligible for the program.

10. The ownership of the historic Coca-Cola sign
located on the corner of Third and Florida
Streets has recently transferred to the Baton
Rouge Area Foundation. A separate nonprofit
entity created by BRAF will be the official owner
of the sign and will have a board consisting of
representatives from the Arts Council, the
Downtown Development District, Coca-Cola,
BRAF, and the building owner of where the sign
sits. The formation of the non-profit resolved a
15-month dispute over the ownership of the
sign and ensures that it continues to be enjoyed
by the Baton Rouge community.

11. Downtown will get a new police precinct in the
basement of City Hall, 222 St. Louis St., in what
is now a vacant space near the Clerk of Court’s
office. The Baton Rouge Police Department
currently has a substation on Third Street in the
heart of downtown, which is staffed with two
officers and has limited hours. This new
precinct will be staffed by several officers and
will be open 24 hours a day and is expected to
be open in the beginning of 2016.

12. In 2015, fifteen new businesses were either
opened or announced within the Arts &
Entertainment District. Renovations currently
that will include ground floor retail include; the
Onyx, Commerce Building, and 210 Laurel. 440
on Third is a development that opened in the
beginning of 2015 and includes Matherne’s
Market, a full service grocery store that has
been enthusiastically embraced by the
downtown community.
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Q4: IMPACT OF SALES TAX EXEMPTION~Estimate the number of businesses, organizations, artists, events,
and members of the public that used the original art sales tax exemption during this calendar year. Use
approximate numbers, you are not expected to have exact figures. IMPORTANT NOTE: Numeric fields- USE
ONLY DIGITS- no words, characters, or symbols, like dashes, $ or commas are accepted.
# of Businesses 15
# of Organizations 5
# of Individual Artists 0
# of Art Sale Events 0
# of Public Benefitting 150

Q5: RENOVATION PROJECTS~Indicate the approximate number of building renovation projects begun in the
Cultural District during this calendar year.
# Residential Projects 5
# Commercial Projects 5

Q6: BUILDING OCCUPANCY~Indicate the percent of
vacant buildings in the Cultural District. (Refer to the
vacancy reported in initial application)

Three buildings are currently vacant, representing 
approximately 5% buildings within the district.  One of 
the buildings located on the SE corner of Convention & 
Third Streets is currently under renovation.

Q7: ARTIST LIVE/WORK SPACE~Are there any buildings or organizations that provide studio or living space
for artists? List and briefly describe how they operate.

Many of the new residential projects have studio, one, two, and three bedroom units available for rent.  However, the 
units are not specifically designated for artists.

Q8: OTHER INCENTIVES~List any additional local incentives or opportunities offered to businesses and/or
artists residing in the district. Or enter "None"
1. Federal Historic Rehabilitation Tax Credit; State

Historic Rehabilitation Tax Credits for
Residential Properties

2. 5 Year property tax abatement on
improvements to structures

3. State commercial historic tax credtis;
development impact fee waivers; economic
development zone status.

Q9: ECONOMIC ACTIVITY MEASUREMENTS~List approximate numbers for cultural economic activity
occurring within the Cultural District during this calendar year. NOTE! Numeric fields- USE ONLY DIGITS - no
words, characters, or symbols, like $ or commas are accepted.
Number of new businesses opened. 15
How many were arts/cultural businesses? 0
Number of businesses closed. 2
How many were arts/cultural businesses? 2
Approximate number of cultural events? 200
Approximate number attending events? 875000
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Q10: CULTURAL DISTRICT PLAN~Do you have a plan
for the development of your Cultural District? This can
include existing plans for the city, local government
agencies, urban plans, strategic plans, community
plans, etc., or it may be a plan developed specifically to
enhance arts and cultural experiences in the district.

No

Q11: If you answered "YES" to the previous question,
please provide a brief description of the key objectives,
tasks, method of implementing the Cultural District Plan,
and source of funds.

Respondent skipped this
question

Q12: GOAL SETTING ~ (Please Note ~ Every district should set goals for cultural development in
the district.)List three or more goals that will improve the district and describe how they can be accomplished.
The goals should relate to one or more of the items listed below. Be concise. A. Artistic or cultural
development - the promotion of the arts, encouraging creativity, adding art components to existing events,
attracting artists or other cultural businesses, new artist housing and studio spaces B. Community
development - engaging residents, providing a sense of community, serving as a gathering place,
strengthening community partnerships, developing a positive image of your district C. Economic development
- revitalizing the neighborhood, enhancing property values, stimulating the economy, drawing tourists,
establishing new businesses

1.  Additional Green/Public Spaces. The DDD implements the recommendations of both the Riverfront Master Plan and 
Plan Baton Rouge II, community driven plans focused on the redevelopment of downtown.  The prominent theme within 
these plans is to reconnect downtown to the river by establishing a revitalized and connective urban core anchored by a 
‘Central Green,’ a system of greenspaces linking downtown’s cultural and civic attractions. Beginning with North 
Boulevard Town Square (NBTS) in 2012, located in the heart of the BR Arts & Entertainment District, the DDD manages 
public event space and implements components of the ‘Central Green’ by securing grants, leveraging city matching 
funds, managing the design and construction, and programming hundreds of community events.  Repentance Park, 
Florida Riverfront Access Point, River Road Improvements, and the Downtown Greenway are additional ‘Central Green’ 
inspired projects in the Arts & Entertainment District that the DDD has implemented following NBTS. In 2016, the DDD 
will continue its work to implement additional components the ‘Central Green’ in the Arts & Entertainment District 
including; NBTS wayfinding, City Hall Plaza, NBTS Phase II, and the Downtown Greenway.  The DDD will also continue 
to manage and program the implemented spaces for community events.

2.  Improve Connectivity & Accessibility.  Improving connectivity and accessibility to better connect downtown’s civic and 
cultural attractions, as well as event space, has been a primary theme of the Riverfront Mater Plan, New River District 
Master Plan, and Plan Baton Rouge.  The DDD has implemented better connections among the Arts & Entertainment 
District, the Mississippi River, LSU, and adjacent neighborhoods, transforming Baton Rouge and showcasing the benefit 
of connectivity.  In addition, the EBR City Parish Metropolitan City Council unanimously adopted the Complete Streets 
Policy in 2015, further supporting the need to improve accessibility and transportation options in Baton Rouge.  
Transportation and accessibility improvements made in 2015 include: the Florida Riverfront Access Point (connecting 
River Road, Florida Street, and the Mississippi River), two-way of St. Ferdinand & St. Louis, portions of the Downtown 
Greenway (2.75 mile bicycle and pedestrian path connecting downtown to surrounding neighborhoods), and River Road 
Improvements at Repentance Park and crosswalks.  The DDD will continue to implement projects that improve 
connectivity and accessibility by advocating for transportation alternatives and accessibility as well as, securing grant 
funding, leveraging city funding, and managing the design and construction.  2016 projects include; River Road Bike 
Path (Bike paths north of Florida Street), River Road streetscape and Sidewalk Improvements (north of Florida Street) 
Downtown Bike Racks (70 installed downtown), Florida Street and Lafayette Street Improvements, and NBTS Phase II.  
Florida Street and Lafayette Street Improvements will include artistic components that screen surface parking lots from 
pedestrians.
 
3.  Improve Community Image.  In 2015, the DDD established the Downtown Maintenance Committee to improve the 
downtown community image and engage local stakeholders in the process.  The committee defined the committee’s 
mission “to enhance the built and natural environment by increasing the effectiveness and efficiency of maintenance 
resolutions through the development of ordinances, educational campaigns, enforcement procedures, and 
volunteer/funding activities compatible with the current dynamic and condition of the Downtown Development District.”  
In 2016, the DDD will continue to engage the maintenance committee in the education, ordinance modifications, 
enforcement, and funding of initiatives that increase downtown’s image.
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Q13: ORGANIZATIONAL STRUCTURE~Organizational
structure refers to who is responsible for plans,
communications, promotions, and reports for your
district. This may be the local government, a staff
person, a business, a community organization, a
volunteer, or other.Choose all that apply?

Arts Council, Business Association, DDD

Q14: CULTURAL DISTRICT ADVISORY TEAM~If you
have a Cultural District Advisory Team, please describe
it. Include the number of members;
businesses/organizations represented; how often it
meets; responsibilities; challenges; and
accomplishments. Indicate whether this group has other
responsibilities such as a Main Street committee, a
neighborhood or business association committee, or if it
was created primarily to advance the Cultural District.

Respondent skipped this
question

Q15: COMMUNICATION AND PROMOTION of the Cultural District~Indicate which tools are used to
communicate with residents, businesses, or organizations about selling original works of art, state historic tax
credits, and promoting events to the public. Rate the effectiveness of each tool.

Website Excellent

Facebook/Social Media Excellent

Brochure Good

Events Calendar Excellent

Neighborhood or Business Association public meetings Excellent

Q16: Rank your top 5 choices for services that could be provided by the State that would most benefit the
development of your Cultural District?

Training or consultant to assist in the development of a
Cultural District Plan

1st Choice

Regional training meetings throughout the year. Specify
topics in "Other"

3rd Choice

Initial or competitive grant up to $3,000 for Cultural District
promotions or Plan implementation

2nd Choice

Market and consumer spending analysis for your district 4th Choice

State sponsored paid advertisements promoting all Cultural
Districts

5th Choice

Other (please specify what you need most, and/or
workshop topics of greatest interest)
Information and/or guidance on how to encourage businesses to utilize the art sales tax credits.

Q17: What advice or success would you like to share with other districts?

The Baton Rouge Arts & Entertainment District has catalyzed an expansive amount of growth in both the public and 
private sector since 2008.  Public greenspaces and extensive event programming of the spaces has been critical to our 
success.  We continue to expand upon our success by securing grants to implement additional public spaces and 
infrastructure improvements that encourage private sector development.
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