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Q3: ACCOMPLISHMENTS~List accomplishments in the district during the past year. Information should
include special events; promotional efforts; organizational meetings; cultural programs; building renovations;
volunteer projects; infrastructure improvements; opportunities for artists; etc. (Use as many lines as needed)
1. The DDD continues to promote the Arts District

and the entire district by marketing it by the
distribution of over 40,000 brochures to hotels,
businesses and galleries and promote the
cultural district's sales tax exemptions.

2. The Downtown Cultural District is also host to
many events, attended by an estimated
109,000 people in 2015. The DDD provided in-
kind marketing, security and clean up services
to assist in the success of the events such as
White Linen Night and Art Walks which attracts
60,000 people alone.

3. The DDD also sponsored Jammin on Julia and
helped with Arts for Arts Sake. Arts for Arts
Sake was created by the CAC in 1979. It has
become one of the most frequented cultural
events in New Orleans and the free citywide
gallery hop marks the opening of art season.

4. The DDD also sponsored PARK(ing) Day again
this year. It is an annual worldwide event where
artists, designers and citizens transform
metered parking spots into temporary public
parks.

5. The DDD also sponsored the Birdfoot Chamber
Music Festival for the fourth year. Birdfoot was
founded by musicians committed to building
community in the New Orleans area. Also, to
broaden access to live music performance
while celebrating New Orleans classical
heritage and providing both professional and
educational opportunities in chamber music.
We also arranged for a quartet to play in the
office tower during lunch one day.

6. The DDD hosted the third Arts-based business
pitch competition during New Orleans
Entrepreneur Week. The winner was The
Wildlife Reserve and they received a prize
package of 35K.

7. The DDD sponsored Kelsey Montague wings
mural project. We partnered with an artist
based in Denver to do a wings mural and
individuals posed in front of the wings with the
inspiration of "What Lifts You".

8. The DDD also sat on the Public Library
committee to select an artist for the Library's
mural project.

9. The DDD continues to work with the city to
address infrastructure needs.

10. The Downtown Cultural District is safe and the
crime rate is low. The DDD has its own police
detail and there are officers on duty 24/7.
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Q4: IMPACT OF SALES TAX EXEMPTION~Estimate the number of businesses, organizations, artists, events,
and members of the public that used the original art sales tax exemption during this calendar year. Use
approximate numbers, you are not expected to have exact figures. IMPORTANT NOTE: Numeric fields- USE
ONLY DIGITS- no words, characters, or symbols, like dashes, $ or commas are accepted.
# of Businesses 32
# of Organizations 3
# of Individual Artists 86
# of Art Sale Events 70
# of Public Benefitting 109000

Q5: RENOVATION PROJECTS~Indicate the approximate number of building renovation projects begun in the
Cultural District during this calendar year.
# Residential Projects 628 Baronne Street (1,000,000); South Market

District (130,000,000); 600-604 Canal Street
(16,000,000);

# Commercial Projects 945 Magazine Street (16,000,000); 630 Camp
Street (3,000,000); 308 Magazine Street
(4,000,000); 129 University Place Orpheum
(13,000,000)

Q6: BUILDING OCCUPANCY~Indicate the percent of
vacant buildings in the Cultural District. (Refer to the
vacancy reported in initial application)

The Cultural District has a 10% vacancy rate.  Down 
from the 17% reported in the initial application.

Q7: ARTIST LIVE/WORK SPACE~Are there any buildings or organizations that provide studio or living space
for artists? List and briefly describe how they operate.

Beta - we have been using for our Arts Business Pitch winners for the past 3 years.  They provide co-sharing space.

Q8: OTHER INCENTIVES~List any additional local incentives or opportunities offered to businesses and/or
artists residing in the district. Or enter "None"
1. The DDD's facade improvement program

provides a matching grant of 50% eligible costs,
up to a maximum of $20,000. We have funded
55 projects to date.

2. The DDD also has a sidewalk improvement
grant program similar to the guidelines of the
facade program.

Q9: ECONOMIC ACTIVITY MEASUREMENTS~List approximate numbers for cultural economic activity
occurring within the Cultural District during this calendar year. NOTE! Numeric fields- USE ONLY DIGITS - no
words, characters, or symbols, like $ or commas are accepted.
Number of new businesses opened. 103
How many were arts/cultural businesses? 21
Number of businesses closed. 40
How many were arts/cultural businesses? 9
Approximate number of cultural events? 70
Approximate number attending events? 109000
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Q10: CULTURAL DISTRICT PLAN~Do you have a plan
for the development of your Cultural District? This can
include existing plans for the city, local government
agencies, urban plans, strategic plans, community
plans, etc., or it may be a plan developed specifically to
enhance arts and cultural experiences in the district.

Yes

Q11: If you answered "YES" to the previous question, please provide a brief description of the key objectives,
tasks, method of implementing the Cultural District Plan, and source of funds.

The DDD will continue to work closely with the arts community as a supporter, facilitator and promoter of the arts-
related programming and will continue to promote the Art District galleries sales tax exemptions and other cultural 
events.  We will continue to position the art businesses as the center of our urban revitalization strategy.

Q12: GOAL SETTING ~ (Please Note ~ Every district should set goals for cultural development in
the district.)List three or more goals that will improve the district and describe how they can be accomplished.
The goals should relate to one or more of the items listed below. Be concise. A. Artistic or cultural
development - the promotion of the arts, encouraging creativity, adding art components to existing events,
attracting artists or other cultural businesses, new artist housing and studio spaces B. Community
development - engaging residents, providing a sense of community, serving as a gathering place,
strengthening community partnerships, developing a positive image of your district C. Economic development
- revitalizing the neighborhood, enhancing property values, stimulating the economy, drawing tourists,
establishing new businesses

Continue to work daily with organizations to further the cultural development of the district and actively promote the 
district.

Have more flyers or other materials to promote the sales tax exemption.  This should be provided by the city or state.

Try to get developers to thinks about more artist housing in the district.

Q13: ORGANIZATIONAL STRUCTURE~Organizational
structure refers to who is responsible for plans,
communications, promotions, and reports for your
district. This may be the local government, a staff
person, a business, a community organization, a
volunteer, or other.Choose all that apply?

Arts Council, DDD

Q14: CULTURAL DISTRICT ADVISORY TEAM~If you
have a Cultural District Advisory Team, please describe
it. Include the number of members;
businesses/organizations represented; how often it
meets; responsibilities; challenges; and
accomplishments. Indicate whether this group has other
responsibilities such as a Main Street committee, a
neighborhood or business association committee, or if it
was created primarily to advance the Cultural District.

Respondent skipped this
question
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Q15: COMMUNICATION AND PROMOTION of the Cultural District~Indicate which tools are used to
communicate with residents, businesses, or organizations about selling original works of art, state historic tax
credits, and promoting events to the public. Rate the effectiveness of each tool.

Website Excellent

Newsletter Excellent

Neighborhood or Business Association public meetings Excellent

Q16: Rank your top 5 choices for services that could be provided by the State that would most benefit the
development of your Cultural District?

Promotional website designed to feature Cultural District
assets/events/people to the public

5th Choice

Information and assistance related to signage for the
Cultural District

3rd Choice

Downloadable PowerPoint explaining Sales Tax Exemption
and State Historic Tax Credits

4th Choice

Social networking among Cultural Districts via listservs,
Facebook, Google Groups, etc.

2nd Choice

Promotional materials for sales tax exemption of original art
at retail outlets (rack cards, window signage, web banners,
etc.)

1st Choice

Q17: What advice or success would you like to share
with other districts?

Respondent skipped this
question
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